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Abstract. In the process of our research, we analyzed the influence of the
Internet environment on the promotion of a tourist product. We focused in detail on
the two most popular social networks: Instagram and YouTube.

Every year, more and more people master the latest technologies. In our time,
when people are trying their best to keep up with everything, it is important to use
those tools that facilitate the performance of some tasks. Among such tools are the
Internet and, of course, social networks. The modern world does not stand still, as
does the field of tourism. Using IT, it is possible to significantly facilitate the work of
tourism enterprises. Online booking systems and travel sites help you arrange a tour
without leaving your home.

It was noted that the main task of enterprises in the tourism industry is the
ability to make the client want to buy a tour. And in this case, Internet marketing, as
well as social networks, come to the rescue as one of the effective tools for promoting
a tourist product.

Today there are many different advertising media. Among them: the press,
television and radio, outdoor advertising, advertising in transport, etc.

It has been identified that advertising in the field of tourist services should
cover the peculiarities of the region and country of potential customers, their customs
and culture.

However, traditional advertising media are losing their popularity every day,
because society does not stand still. For a modern traveler, the following components
are important: speed and quality, price and the possibility of self-realization. In such
cases, leading travel firms should use more effective marketing tools.

It can be argued that the process of promoting a tourist product in social
networks is an effective, but rather complex process that requires special knowledge
and skills.

It is important to note that social networks have already become a full-fledged
platform for conducting business, including tourism. These networks successfully
combine functions that are necessary for building effective marketing: accurate target
audience; availability and availability of information about potential consumers of
services; possibility of communication with clients; simple form of proposal creation.



It has been established that speed and ease of access to information are the
main advantages of the Internet environment. More and more tourism businesses are
using the Internet to increase their profits.
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AHoTamisi: Y mpoueci Hamoro JOCHIIPKEHHS MM IpOaHali3yBajld BIUIMB
IHTEPHET CEpeJOBHUINA HAa TMPOCYBaHHS TYPUCTUYHOTO MPOAYKTY. JleTanbHO
3YNUHWINCS Ha JABOX HAMOUIbII MONYJSPHUX COLlalbHUX Mepexax: Instagram ta
YouTube.

3 KOXKHMM POKOM Bce€ OUIbIIE JIFOACH OCBOIOIOTH HOBITHI TeXHOJOTii. B Har
Yyac, KOJHM JIIOJM HaMararoThCs IO MaKCUMyMY BCE€ BCTUTaTH BaXXJIMBUM €
BUKOPUCTAaHHS THX 3ac00iB, SKi1 TMOJIETIIYIOTh BUKOHAHHS JesSKuX 3aBnaHb. Cepen
Takux 3aco0iB 1 € [HTEepHET 1, 3BUYaifHO, colfiaibHl Mepexi. CydacHHi CBIT HE CTOITh
Ha Micii, K 1 chepa Typusmy. BuxopucroByroun IT, MoxHa 3HAYHO TOJETTIUTH
po0OOTY TypUCTHUHHX MiAnpueMcTB. CHCTEMHU OHJIANH-OPOHIOBAHHS 1 TYPUCTHUYHI
caiTu JormomararoTb 0pOPMUTH TYP HE BUXOISUH 3 IOMY.

BinznaueHo, 1m0 TOJIOBHMM 3aBAaHHSIM MIANPUEMCTB IHAYCTPIi TypU3MY €
3IaTHICTh BHUKJIMKATH Y KIIi€HTa OakaHHA KymuTH Typ. | B I[bOMy BHITQIKy Ha
JIOTIOMOTY TPUXOJUTh [HTepHET-MapKETUHT, a TaKOX COIlAJIbHI MEpexi, K OJHWH 3
e(eKTUBHUX IHCTPYMEHTIB MPOCYBAHHS TYPUCTUUHOTO MPOAYKTY.

CrporogHi icHye 06araTo pi3HOMaHITHUX pekiaMoHOCiiB. Cepen HUX: Tpeca,
TenebaveHHs 1 pajio, 30BHINIHA peKjiaMa, peKiamMa B TPaHCIIOPTIi Ta 1H.

InentudikoBano, mo pekiaama y chepi TypuCTUYHUX MOCTYT Ma€e OXOIUTIOBATH
0COOJMBOCTI PErioHy Ta KpaiHH MOTEHIIMHMUX KIIIEHTIB, iX 3BUYAl Ta KYJIbTYpY.

MoskHa CTBEpAKYBaTH, 110 MPOLIEC MPOCYBAHHA TYPUCTUYHOIO MPOIYKTY B
COLIIaIbHUX Mepexkax € e(peKTHBHUM, aje JOCUTh CKJIaJHUM TIPOIECOM, KU
noTpedye cremialbHUX 3HaHb 1 HABHKIB.

BaxnuBo BI3HAYUTH, WIO0 COIIAJIbHI MEPEXi yXKe CTaId TMOBHOI[IHHOIO
m1aTdopMOIo JUTsl BeICHHs 013HECY, B TOMY YHCHi 1 TYpUCTUUIHOTO. B 1iux Mepexax
BJIAJI0 TOEIHYIOThCA (YHKINI, sIKI HEOOXigHI I TO00YyI0BH €(PEeKTUBHOIO
MapKETUHIY: TOYHA LJIbOBA ayJAUTOpIA; HASBHICTh Ta JOCTYIHICTh 1H(pOpMAILi PO



MOTEHIITHUX CHOKMUBAYIB IMOCIYT; MOXJIMBICTh KOMYHIKAIi 3 KJIIEHTaMH; MPOCTa
dbopma CTBOPEHHS TIPOTIO3HITI].

BcTanorieno, 1mo mBHIKICTh Ta MPOCTOTA AOCTYITY A0 1HGOpMaIllii — roJoBHI
nepeBaru 1HTEpHET cepenoBuila. Bce Oulbllle TYpUCTUYHUX — MIIMPUEMCTB
BUKOPUCTOBYIOTh MOXKJIMBOCTI [HTEpHETY A1 301/IbIIIEHHS TPUOYTKIB.

KuiiouoBi ciioBa: 1HTEpHET CepeloBHINE, COLIabHI MEpexi, I1HTEpHET,
peKIama, TYpUCTUIHHUI MPOTYKT.

Formulation of the problem. Tourism, like any other form of activity, can use
all known forms of marketing to promote a product. However, tourism has one
specific feature that largely distinguishes it from trade in goods and trade in other
services. This specificity lies in the fact that tourism is the realization of not only
services, but also goods (in general, 75% falls on services and 25% on goods).

But if another form of activity, where the final stage is a specific product,
marketing is clearly defined, then in tourism there are certain features that arise due
to the lack of a clear definition of the marketing of a tourist product.

Analysis of recent research and publications. In order to choose the right
marketing strategy in tourism, it is necessary to clearly outline the boundaries of the
concept of tourism marketing. Scientists interpret this concept in different ways.
Thus, A. Dayan, F. Bukkerel and P. Lankar consider the definition of tourism
services marketing from two sides. On the one hand, the marketing of tourist services
should be aimed at meeting the needs of consumers. All marketing methods should
be used to fully and qualitatively satisfy the needs of consumers. And on the other
hand, the marketing of tourist services should take into account management
institutions.

"Marketing of tourist services is a systematic change and coordination of
activities of tourist enterprises, as well as private and state policy in the field of
tourism, carried out by regional, national or international plans” [1]. F. Kotler, like
previous scientists, basically describes the marketing of a tourist product as a set of
means and methods to satisfy consumer needs. In other words, he defines marketing
as "a controlled social process by which individuals and groups of people acquire
what they need and what they want to receive in the process of exchange with other
created products and values" [2].

One of the clearest definitions of the concept of "marketing in tourism" is
given by Ukrainian scientists M. Malska, V. Hudo and V. Tsybukh. They emphasize
the consistency of tourists' needs and the quality of services that will be used to fulfill
these needs in the context of tourism marketing [3].

Previously unsolved parts of the overall problem. Every day, traditional
advertising media are losing their popularity, because society does not stand still. For
a modern traveler, the following components are important: speed and quality, price
and the possibility of self-realization. In such cases, leading travel firms should use
more effective marketing tools.



Setting objectives. The subject of the research is marketing methods of
promoting a tourist product in social networks.

The purpose of the study is to meaningfully study the features of using Internet
marketing, as well as to clarify the features of advertising in social networks.

Presentation of the main research material

The most effective tool for the distribution of a tourist product is advertising. It
IS she who acts as an indirect connection between the seller and the buyer.
Previously, advertising exerted a so-called manipulative influence on potential
customers. In today's world, advertising is a tool for forming actual needs that will
have a positive impact on a person.

Today there are many different advertising media. Among them: the press,
television and radio, outdoor advertising, advertising in transport, etc.

It is worth noting that advertising in the field of tourist services should cover
the peculiarities of the region and country of potential customers, their customs and
culture.

However, traditional advertising media are losing their popularity every day,
because society does not stand still. For a modern traveler, the following components
are important: speed and quality, price and the possibility of self-realization. In such
cases, leading travel firms should use more effective marketing tools.

Taking into account modern trends, advertising on the Internet is gaining more
and more popularity. But this type of advertising is not limited today only to the
creation of a travel company's own website. Every year, more and more effective
ways of indirectly influencing people with the help of Internet advertising are created.
Among the most popular types, you can single out blogging, creating virtual tours or
tourist social networks. Therefore, companies that aim at their own development and
increase of customers are increasingly turning to such methods.

Today, the use of the global Internet network has become an integral part of the
activities of most tourist enterprises.

Significant interest in Internet marketing appeared during the period of rapid
development of the global network. The network is convenient, because it facilitates
the work of enterprises, creates opportunities for global communications, and also
reduces costs. It is important to note that the main Internet marketing tools used by
the tourism sector are site optimization in search engines, contextual advertising, PR
activities in electronic mass media, blogging in social networks and on thematic
forums.

For an effective marketing strategy using network capabilities, the following
trends should be considered:

1. Unlimited access to information, availability and speed, which create a
different model of behavior of potential customers. In this case, traditional
advertising becomes ineffective.

2. Increasing types of multiplication. Travel companies can change the usual
banners and posters to viral advertising or HD-videos and photos.

3. System of reviews and evaluations. Most people make a choice in favor of a
particular tourist product after reading reviews.



4. Most people use mobile phones. A study conducted by the UNWTO World
Travel Monitor [4] determined that more than 40% of tourists travel with
smartphones and use them to make reservations or search for travel information. On
the basis of this, we can conclude that it is important for tourism companies, having
fallen in love with their own site, to pay attention to the creation of a mobile version
as well.

5. Personalization of websites. Modern technologies make it possible to get all
the necessary information about the tourist and his needs.

6. Significant influence of social networks on the development of tourism
business.

7. Globalization of the tourist market. The Internet makes it possible for tourist
companies to enter the markets of countries that are normally closed. For example,
with the help of a tool such as Google Translate, you can create an opportunity to
distribute information in any language.

In today's world, the possibilities of the Internet have covered almost all
spheres of activity of the tourist enterprise, from the development of online marketing
to the organization and participation in Internet exhibitions. However, the formation
of effective Internet marketing is not limited only to the creation and filling of the site
of a tourist enterprise. This is due to the constant development of information
technologies and the changing needs of tourists. The main condition of effective
marketing is communication with consumers of services. And in this case, it is
necessary to register the profile of the tourist enterprise in social networks.

A social network is an interactive site that is populated by users themselves and
iIs based on the exchange of information between them [2]. Accordingly, most
tourism enterprises should use social networks for an active marketing strategy.
However, it is not only about creating a page on the network, it is important to learn
how to use all the possibilities of Internet resources to promote your product.

The most popular social network is Facebook. This network is the largest in the
world and has more than 500 million registered users. The main number of users are
middle-aged people.

Previously, Facebook was one of the most popular social networks for
promoting a tourist product, because the network allows the creation of not only
personal profiles of users, but also groups where people can join.

It is quite easy to create and maintain a web page for a travel company. But in
order to attract a larger number of subscribers, it is necessary to use targeted
advertising. If creating a page is a free process, then effective advertising is paid.

To create an attractive Facebook page for users, you need to perform the
following steps:

1. Design the main page, fill in basic information about the travel agency, add a
logo, set up quick access buttons (for example, special offers or discounts).

2. Add information about the travel company: location, date of establishment,
contact information.

3. Set up Messenger to communicate with potential customers.

4. Fill the page with interesting offers and photos, try to add new information



every day in stories where you can interact with users (for example, polls, quizzes or
raffles).

5. Apply targeted advertising aimed at the segment of users who will be
interested in this page.

And although the Facebook network remains the largest in terms of the number
of participants, this network is the only one where there was no increase in the
number of new users in 2019-2020. The main reason is that time does not stand still
and the Facebook interface is less and less responsive to user requests. It is important
to note that active users of social networks are young people, and they increasingly
turn to more modern networks.

Among the networks that have shown a significant increase in the number of
users in recent years are Instagram and YouTube. Based on the data of many studies,
it can be concluded that these two social networks are the most popular social
networks for advertising tourist services. They offer different content and ways of
spreading information. If on Instagram - coverage, mainly photos in posts or stories,
then YouTube offers the creation of full-fledged travel blogs.

The most active Instagram users are in the 25-35 age group. It is they who
make up the bulk of those who want to travel and are actively interested in tourist
pages on the Instagram network. Most tourist companies use Instagram to sell their
services, because the essence of this social network is to post photos, comment and
rate them, and therefore it is very convenient to spread tourist information based
mainly on photos in this space. If it is not so easy to promote a tourist product on
websites, then Instagram makes it possible to do it easily and quickly.

An effective tool in the network is the creation of stories. Instagram stories are
special photos or videos that are only available for 24 hours. But it is they who force
the tourist to become more active and cause a desire to escape from everyday life.
Quite often, travel businesses use stories to promote special offers or hot tours.

Another tool for promoting a travel brand on Instagram is the hashtag system.
Using hashtags, travel companies send their information to a special database
associated with a given destination. This, in turn, makes it easier for users to find
information. It is also worth noting that the words trip and travel are the most popular
hashtags. Therefore, we can conclude that Instagram is mostly aimed at the
development of the tourism sector.

To create an attractive page on Instagram, it is also worth paying considerable
attention to the design of the page itself. High-quality photos and interesting posts
play a decisive role in the choice of users. According to research [4], it can be
concluded that about 48% of tourists choose a trip thanks to Instagram. About 67% of
people search Instagram for information about tourist places they could visit, and
97% of Instagram users believe that it is the network that opens up interesting places
for them that they did not know about.

To make your page popular, you need to share interesting content. It can be
various life hacks or interviews with travel bloggers. And of course, just like
Facebook, Instagram needs to be promoted. However, it is very easy to do this in this
network, because the Instagram promotion system is already set up. So all you need
Is to make an interesting post and pay for advertising.



A study conducted by the communication agency PlusOne [7] showed the main
ways of buying tours among Instagram users. The number of interviewed network
users is 117 participants. As a result of the survey, it was concluded that only 24% of
users therefore, the majority of active network users buy a tour through the Internet.

Instagram is a popular network precisely because of its emphasis on visual
content. This network is a place of excellent interaction of the tourist enterprise with
users. The main emphasis is on the new generation, which are active users of the
network. Most users choose Instagram only for the visual component, so it is
important not to use long posts. It is also important to remember that most people
scroll through the Instagram feed without sound and quite quickly, therefore, in order
for the desire to listen to the information to arise, you should first interest the user in
the picture. According to HubSpot research data [8], 15% of users never turn on the
sound while viewing the Instagram feed, 29% of those surveyed watch with sound,
and 56% only sometimes turn on the sound. Therefore, it is important that the main
information should be presented during the first five seconds of the video.

There are several ways travel agents can use Instagram - it all depends on the
goals and methods of promotion. They can promote themselves by creating a
personal brand of a travel agent, they can promote hotels according to their target
audience. All these methods are effective if they are combined. And it is also possible
to measure the effectiveness of the funds invested in such posts. Most travel agents
advertise tours on Facebook in parallel with Instagram. Social networks differ in
approaches and methods, but together they provide a large reach among potential
tourists.

There are three ways of using Instagram by travel agents:

1. Creation of digital brochures. Post photos of the most beautiful and
interesting places that customers can see while on tour.

2. Cooperation with top bloggers. To reach a larger audience, travel agents bet
on the most influential bloggers, booking promotional posts on Instagram from them.

3. Targeting. Instagram offers built-in tools to promote posts. This is a budget
way to advertise the page.

Quite often, large travel firms hire a person who is responsible for maintaining
an Instagram page.

Instagram offers many different types of advertising:

1. Graphic ads - this type of advertising is effective in tourism, because high-
quality and beautiful photos play a decisive role in choosing a vacation spot. Such
advertising can be inferior only to videos or collections.

2. Stories (temporary ads for 24 hours). The peculiarity is that they cover the
full screen of the smartphone and therefore make a better impression on readers.
However, it is important to understand that the duration of one story is 15 seconds, so
it is important to provide information as quickly and easily as possible. Do not use
large texts in this format.

3. Video - an opportunity to better tell about this or that place and show it
visually. The peculiarity of the video on the Instagram network is that it lasts no more
than 1 minute, but from the point of view of marketing, the shorter the video, the
better.



4. A series of photos or videos is an effective way to talk about the tourist offer
in more detail. The series is that you can put up to 10 photos or videos in one post,
which the user can view on his own.

5. Reels. These are short videos (up to 30 seconds) that are similar in format to
stories, but the main difference is that reels do not disappear after 24 hours.

YouTube is the next most popular social network, used by hundreds of millions
of people. The network is free and allows you to download thousands of videos.
Travel businesses can share travel videos and grow their audience. On YouTube, this
Is possible due to the use of a system of ratings and comments. Users can rate videos,
which automatically promotes videos to other users.

To use YouTube to promote a tourism product, you need to create a user
account and create a certain video shooting strategy.

Ukrainian tour operators also use the possibilities of social networks. Their
undisputed leader is Instagram, and YouTube is used much less often. However,
YouTube automatically promotes videos through views and positive reviews, and
promoting quality content on Instagram requires considerable effort and
understanding of all aspects of the network.

Rating of tour operators by the number of Instagram followers:

1. Coral Travel — 138 thousand

2. Tez Tour — 81.5 thousand

3. Join Up —52.6 thousand

4. Tui-51.6 thousand

5. Anex Tour — 25.6 thousand
Rating of tour operators by the number of subscribers on YouTube:

1. Tez Tour —16.7 thousand

2. Join Up — 8.12 thousand

3. Coral Travel — 6.28 thousand

4.  Tui-2.16 thousand

5. Anex Tour — 2.02 thousand

From these data, we can conclude that tour operators in Ukraine focus their
attention on working with the Instagram social network, in which Coral Travel is the
undisputed leader. But if we take into account YouTube, this tour operator is inferior
to Tez Tour and Join Up. Anex Tour is an absolute outsider in the two social
networks.

Twitter is also quite a popular social network for promoting a tourist product. It
Is created in the format of a microblog and has about ten million active users. The
advantages of Twitter are the speed of work, the low cost of promotion and the
possibility of conducting various PR actions. However, this social network in Ukraine
Is not yet sufficiently developed.

So, we can say that social networks have a number of advantages, including:

— lower cost than the fee for creating a tourist site;

— real potential users;

— promotion of the tourist product on platforms with a large audience;

— low cost of promotion;



— users themselves become advertising agents, spreading links to the tourist
Page;

- Internet advertising in social networks causes greater trust of users;

— the possibility of selecting a specific segment;

- a feedback system that allows you to quickly respond to negative evaluations.

It is also necessary to emphasize that advertising in social networks is divided
into two types:

1) free - creation of groups, communities;

2) paid - targeted advertising, involvement of bloggers, holding raffles or
quizzes with prizes.

However, the popularity of tourist networks cannot be called a permanent
phenomenon, because trends change very quickly. And now the main trend of
Internet marketing is the creation of various travel blogs in social networks. More and
more people listen to the recommendations of authoritative travel bloggers.

Conclusions and prospects for further research

As a conclusion, it can be argued that the process of promoting a tourist
product in social networks is an effective, but rather complex process that requires
special knowledge and skills.

It is important to note that social networks have already become a full-fledged
platform for conducting business, including tourism. These networks successfully
combine functions that are necessary for building effective marketing:

— exact target audience;

— availability and availability of information about potential consumers of
services;

— possibility of communication with clients;

— asimple form of creating an offer.

— Speed and ease of access to information are the main advantages of social
networks. More and more tourism businesses are using the Internet to increase
their profits.
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