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In the article theoretical and methodological principles of research of the socio-political 
marketing as management technologies are examined by social processes.  
 Keywords: marketing, social marketing, state marketing, marketing approach, socio-
political marketing. 
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The article is devoted to the research of compromising evidence on internet sites as means of  

political struggle. Materials are.analysed for  the purpose of revelation of compromising evidence 
specific character and it`s techniques. It is shown that the main stream of  compromising 
information is aimed at influential politicians first of all. 


