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MAPKETHHI'OBI JIJOCJIIKEHHSA B CACTEMI YIIPABJITHHA
SAKICTIO ITPOJXYKIIII

Ob6rpyHTOBAHO POJib MaPKETUHIOBUX AOC/IAKEHDb Ta IX 3HAYEHHS B CUCTEMI yripas/liHHA SKICTIO pogyKyii. PO3I/ISHYTO
Cy4acHi METOAMKYN TPOBEAEHHSI MAPKETUHIOBUX AOCTIMKEHb B YIIPaB/iHHI SKICTIO MPOAyKUli. ApryMeHTOBaHO HEOOXIAHICTE
CTAHAAPTU3ELIT MapKETUHIOBUX LOCTIKEHb Ta [IPOaHai308aHi MDKHAEPOAHI CTaHAaPTV, SIKI BUKOPUCTOBYIOTLCS B YIpaB/iiHHI
SAKICTIO.
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MARKETING RESEARCHES IN SYSTEM MANAGEMENT
BY QUALITY OF PRODUCTS

Grounded role of marketing researches and their value in control system by quality products. Grounded development of
processes of globalization and certainly necessity of lead through of marketing researches in these terms. In the articles certain
characteristic signs of globalization. Author determination of marketing researches, which takes into account the role of marketing
researches in determination of necessities and expectations of users, is presented. The general method of lead through of
marketing researches, which foresees the presence of two linked parts is described: research of external environment, which is not
subject adjusting of enterprise a leader and analysis of internal constituents of enterprise, which are under control a managerial
staff and represent ability of enterprise in good time to react on changing in an environment. The modern methods of lead through
of marketing researches are considered in the quality management of products. Argued necessity of standardization of marketing
researches and international standards which are used in a quality management are analysed. A conclusion is done, that application
of marketing instruments at forming of control system by quality products has a confessedly value in a modern economy, as
fgnoring of marketing factors results in growth of risks and origin of proximate and indirect damages.
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IMocTaHoBKka mpoOjemMH. B pHHKOBIN eKOHOMIIl MpoOiieMa SKOCTI € HAHBaKIMBINIUM YHHHHUKOM
MI/IBUILEHHS SIKOCTI )KUTTS, EKOHOMIYHOI, COIIaJbHOT i exooriuHoi Oe3neku. CyyacHUii eTarn PUHKOBHUX BiIIHOCHH,
Ha SIKOMY 3HaXOIUThCSl YKpaiHa, 3MyIIy€e T0-HOBOMY MiJIHTH JI0 BUBYEHHS MPOOJIEMH SKOCTI MpoayKuii. Bumoru
CYy4YaCHOTO €KOHOMIYHOI'O PO3BHUTKY JO SIKOCTI MPOIYKIIi, BUMArawTh MOICPHI3aIlii0 00JaHAHHS, BIIPOBAKCHHS
HOBHUX TEXHOJIOT'1H, aBTOMaTH30BaHMX 3aCO0IB PEryJIIOBAaHHS 1 KOHTPOIIIO SIKOCTI. MexaHi3MH yIpaBIliHHS SKICTIO Ha
BUPOOHMIITBI TOBUHHI OyTH Opi€HTOBaHI Ha CIIOKMBaYa NPOIYKII.

AKTyalbHICTh TIPOBEIEHHS MAapKeTHHIOBUX MJOCI/KEHb B CHCTEMI YNPAaBIiHHS SKICTIO TNPOMYKII{
00yMOBJIEHa PO3BUTKOM IIPOLECiB TiI00aizamii BCeCBITHHOI €KOHOMIYHOT, MOJITHYHOI, KyJIbTYpHOI iHTerpamii Ta
yHipikamii. B cBoio uepry, 3 pO3BUTKOM IMX MPOIECIB IiIBHIIYIOTHCS BHUMOTH JO SKOCTI TPOAYKIII Ta
BHU3HAYAETHCS 11 BIATIOBIAHICTE MDKHApPOAHWM CTaHOApTaM, sIKi € OpraHi3aIliifHO-TEXHIYHOI0 OCHOBOIO CHCTEM
AKOCTI. B IMx yMoBax miAnpreMcTBa MMOBHHHI OLTBII aKTHBHO 3aCTOCOBYBATH MApKETUHTOBHI IMiIXi[l K BaXKITUBUI
€IEeMEeHT TMeTNi SKOCTi. MapKeTHHTOBI JOCHIIKEHHS JOMOMAararoTh OLIHUTH IOTOYHI MOTpedHW CHOXHBaya,
chopMyBaTH OCHOBHI KpUTEPIi SIKOCTI MTPOIYKIIii Ta OpraHizaiifHO-TEXHOIOTYHI MOXIIMBOCTI HIANPUEMCTBA.

IMocranoBka 3aBaanHs. [IuTanHs, MoB’s3aHi 3 YJOCKOHAJICHHSM CHCTEMH YIPABIIHHS SKICTIO TPOIYKIII,
MarTh NPSAMHH 3B'I30K 3 HEOOXIAHICTIO MPOBEICHHSM MapKETHHIOBUX JOCIIKEeHb. Tak, SMOHCHKHH KIIacHK
YIPaBIIHHS SKICTIO CTBEPIUKYE, IO YIPABIIHHS SKICTIO MOYMHAETHCS 1 3aKIHUY€EThCS MapKeTUHroM. Tomy, MOXkHa
CMUIMBO CTBEpP/PKYBaTH, IO BHCOKA SIKICTH BUPOOJIEHOT MPOAYKIii Oe3rnocepeHbo 3alISKUTh Bifl e(heKTHBHOCTI
3aCTOCYBaHHS IHCTPYMEHTIB MapKETHHTY Ta € BRXJIMBUM (haKTOPOM ITiIBUIIEHHS PiBHS KOHKYPEHTOCIIPOMOXHOCTI
MPOAYKIIii.

AHaniz ocHoBHMX myOmikamiii. IIpoOmemam ¢GopMyBaHHS Ta YOpPaBIiHHA SAKICTIO, OCOOIHUBOCTSIM
MapKETHHTOBUX TOCHTI/DKCHb TIPHCBSYCHO HAYKOBI Ipami OaraTbox ydeHHX. 30KpeMa, y 3apyOikHiH miTepaTypi
nmanmii acrekt BuB4anmu [. BarieB, ®@. Kormep, K. Makkonemn, JI.B. Hleitn Ta in. Cepen ykpaiHCHKHH BYCHUX-
eKoHoMICTiB Iie muTanHsA BuB4YaTh [.B. Ilomyna, A. Bosuak, C.B. KoBanpuyk, C.M. CaBuenko, B. Kotkos, C.
3axapin, [I. Omniitauk, O.). 3anmynnuii Ta inuii. B iXHIX mparsx I0CHIiIKEHO Ta IPOAHATi30BaHO 3MiCT MAPKETHHTY B
Cy4yacCHHX CKOHOMIUYHHMX YMOBaX, a TaKOXX TEOPETHUYHI 3acaiu (OPMyBaHHS MapKETHHTOBOTO IOCIHiKEHHS.
HocnimpxenHsmM no0yJoBU epEeKTUBHOCTI CUCTEMM YIPABJIIHHS SKICTIO HA MIANPUEMCTBI, aHamni3y ii BIUIMBY Ha
KOHKYPEHTOCIIPOMOJKHICTh MianpuemcTBa npucsstuiii podoru [eminr E., Taryri I'., Toxsues . I'., Tonuapos €.
A., Kabaxkos IO. b., Kopemikos B. M. Ta iH.

Mertoro cTaTTi € OOTPYHTYBaHHS POJIi MAPKETHHIOBUX JIOCHI/PKEHDb Ta 1X 3HAaYEHHS B CUCTEMI yIIpaBJIiHHS
SIKICTIO TIPOAYKIIIT.

Buknax ocHoBHOro Marepiady pgociiukeHHsl. SIKiCTb sBIsie co0OI0 KOMIUIGKCHE ITOHATTS, IO
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XapakTepusye e(eKTHBHICTb YCiX CTOpPiH IiSUIBHOCTI: po3poOKa cTparerii, opraHisamis BUpOOHUITBA, MAPKETHHT
tomo. [IpobireMu SIKOCTI € YHiBEpCaTbHUMH 1 XapaKTepHUMH JJIs yCiX 0e3 BUHATKY KpaiH CBITY, BOHH HaOyBalOTh
HOBOi, 0COOJIMBOT aKTyalIbHOCTI Y 3B’5I3KY 3 3aTOCTPEHHSAM KOHKYPEHIIil.

CydacHOMy €KOHOMIYHOMY CEpeIOBHMIIY MpHUTAMaHHUI Tpomec TioOamizamii, SKAHA 3YMOBIIOE
MAPUEMCTBA BPaxOBYBaTH OCOOJMBOCTI MICIEBUX PHHKIB 1 CHOXHBadiB 3 METOI0 PO3pPOOKH e(PEeKTHBHHUX
MapKETHHIOBHX DILIEHb Ta 30€PeXKEHHI0 HOPMU MPUOYTKY. 3 OISy Ha L€, NPUIHATO BHIUISITH HACTYIHI
XapakTepHi 03HaKH TI00ami3arii:

1) B3aeMO3aJIeKHICTh HAI[IOHAILHUX EKOHOMIK Ta TXHE B3a€MOINPOHHUKHEHHs, (OPMYBaHHS MIKHAPOJHUX
BUPOOHMYMX KOMIUIEKCIB 11032 HAI[IOHAJbHUMH KOPIOHAMM;

2) ¢inancoBa rmiobamizaiis — 3pocraioda (piHAHCOBA €IHICTh Ta B3aEMO3AISKHICTH (PiHAHCOBO-
€KOHOMIYHHUX CHCTEM KpaiH CBITY;

3) BTiIEHHS €IMHHUX MDKHAPOJHUX CTAHIAPTIB y BCl cdepu MIXHAPOMHOI €KOHOMIYHOI MISUIBHOCTI (Y
TOPTIBII, Y KPEAUTHO-BATIOTHIN IiSUTEHOCTI TOIIO);

4) posmupeHHss maciitabiB 0OMiHy Ta iHTeHCcH(IKAIlisi MPOLECIB pyXy TOBAapiB, KaIiTaliB, TPYAOBHX
pecypcis;

5) CTBOpEHHS IHCTUTYIIII MIXK/IEP:KaBHOTO, MI>)KHAPOIHOTO PETYIIOBAHHS TII00aTFHIX TIPO0IeM;

6) TSDKIHHS CBITOBOi €KOHOMIKH IO €IMHUX CTAHIAPTIB, HIHHOCTEH, NPUHIMITIB (DyHKIIOHYBaHHS [7].

B Takmx ymoBax BHKOPHCTaHHS MAapKETHHTOBUX JOCHIIKEHb MO3BOJIUTH INPH BIJHOCHO HEBEIHMKUX
BUTpaTax ONTHUMIi3yBaTd 1 3a0e3MeYnTH BHKOPHUCTAHHS EKOHOMIYHHMX PECypciB BITUM3HSHUX mianmpuemctB. Ha
CBOTOJIHI TOBOAUTHCS KOHCTATYBaTH HEBIATIOBIAHICTh TPAAUIIITHUX METO/IB YIIPABIIHH i IIPHEMCTBOM CyJ9aCHUM
BHMOTaM, IPO 1[0 CBIMYHUTH Kpax 0araThoX JOCI YCHIIIHUX CBITOBHX Ta BITYM3HSIHUX Kopropaiiil. ¥ 2014-2016 pp.
Pi3KO 3HU3WIHCS 00CATH BHPOOHHIITBA Ta SKCTIOPTY YKPATHCHKHUX METanmypriitHux komoOiHaTiB. Lle BimOymocs, mepm
3a BCe, uepe3 BIMCHKOBO-NOJITUUHMH Ta eKOHOMiuHMH KoHQuIKT i3 Pociero, a ocobnuBo BiliHa Ha Jlonbaci [2].
Tako, 3HAYHUI BIUTUB Ha TOMUT METAIONPOIYKIIii 3MIHCHIB TOH (haKT, 11 AKICTh € 3HAYHO HIHKUYOIO 32 aHAJIOTIUYHY
nponykuito Typuii, Kuraro, I[liBaennoi Kopei, Smonii, siki 3’sBWiIncsS Ha MDKHapOJHHMX PHHKAX 1 CKIIAJH
KOHKYpEHIIIF0 YKpaiHi. A TMPWYANHA HU3BKOI SKOCTI camMe B TOMY, IO HAallli 3aBOJAM BHUKOPUCTOBYIOTH 3acTapiii
METOJIM BUPOOHHILITBA METAIONPOAYKIIT, 1110 TPU3BOAMUTH O 3HIKEHHS 1i SIKOCTI Ta €Hepro3aTrpaTHOCTI.

Jlo Toro x ciix qoaaTty MOBHY HE3aliKaBICHICTh B IHBECTYBaHHI Ta PO3BUTKY CyYacHOI EKOHOMIKH. 3a IMHUX
YMOB aKTyaJbHUM € BHKOPHCTaHHS IHCTPYMEHTapil0 MapKETHHTOBHMX JOCITI/PKEHb, IO JIO3BOJIUTH Y IOPIBHSIHO
KOPOTKHH TEpMiH 30pi€HTYBATHCS B PHUHKOBOMY IIPOCTOPI, 3HAWTH Pe3epBH MiIBUIICHHS KOHKYPEHTOCIIPOMOXKHOCTI
0i3Hecy Ta BUOpaTH NpaBUIIbHI BEKTOPH 1 MPIOPUTETH TTOJANBIIOTO PO3BHUTKY.

MapKkeTHHTOBE YIIPaBIiHHS IPYHTY€ETHCS Ha pe3yNbTaTax AetanbHoro nposeneHas SWOT-anamnizy, PEST-
ananizy, SMART-anamizy. Y HaykoBid JiTeparypl Li BHIM aHaJi3y XapakTepPH3YIOTbCS SIK MapKETHHIOBI
JOCIIKCHHS, 110 3a0€3MeTyIOTh YIIPABIiHI iH(QOpPMAITIE€r0 TIPO CTaH 3aI0BOJICHOCTI CIIOKUBAYiB, BUSBICHHS IXHIX
notped TOMIO.

AKTyalbHICTh MapKETHHTOBUX JOCIIDKCHb PO3KPHUTa B pOOOTaX MPOBITHUX YYEHHUX BiANOBITHOI ramysi.
Tak, ®. KoTnep, cTBepakye, o OIOPKET MapKETHHIOBOTO NOCIIKeHHs ckiamae 1-2% oOcsary mpomaxy ¢ipMu.
3Ha4Hi 30MTKH MaTHME HiANPHEMEIb, IKAH 3aX04e 3a0IaUTH Ha MapKETHHTOBOMY AOCIHiIKeHHI. Takox mig gac
aHaiizy OaHKpYTCTB Aeskux (ipMm (opraHizaiiil) Ha pUHKY, 3a3BHYaii, OJIHIEIO 13 CEPHO3HMX MPUYMH BBAXKAIOTh
HEBMIHHS 1X MapKETHHTOBHX CIIy>KO a/IeKBaTHO OLIHUTH CUTYalil0 Ha PUHKY 1 CKJIaCTH OOIPYHTOBaHI POTHO3H [4].

[otpeba y MapKeTHHIOBUX JOCIIKEHHSIX 3yMOBJICHA TAK0OXK THM, 1110 KEPIBHUITBO OYy/b-KOT OpraHizaii
YM MiIPHEMCTBA, YXBAJIIOIOUM NIEBHI MApKETUHIOBI PIllICHHS, IOBUHHO 00paTH HailiepeKTHBHIMI 3 HUX 3 MOTIISAY
MpUOYTKOBOCTI Ta piBH pu3MKy. OnepXyrouu AOCTOBIpHY IH(QOpPMAIli0, MOYKHA YHUKHYTH TMOMMJIOK, 3[JaTHHX
MIPU3BECTH 1O 30MTKIB, O TOTO, SK BUTPATH CTaHyTh BiJUYTHMMH, BUACHO BijpearyBaTd Ha Jii KOHKYpPEHTIB,
NPUITUHATH BUPOOHHULTBO HENEPCIIeKTUBHOIO ab0 3aHaATO [OPOroro TOBapy ToOmIOo. Po3risHeMo JeKibka
HaMPO3OBCIOKEHIINX BU3HAYEHb MaPKETHHIOBUX JIOCIIKEHb.

MapkeTuHroBi jociijkenHs (Big. anri. marketing research) — e ¢opma GizHec-IOCTIDKEHHS W HANPsM
MIPUKJIAJHOI COILOJIOTi], 32 JOMOMOIOI0 SIKOrO BHBYA€ThCS Ta BH3HAYAETHCS IIOBEIIHKA, OaKaHHS 1 IepeBard
CITOYKMBAYiB, KOHKYPEHTIB 1 pHHKIB, IO 00YMOBITIOETHCSI PHHKOBOIO €KOHOMIKOIO [1].

MapKeTHHTOBI TOCHiDKEHHS — 1€ CHCTEMAaTHYHUN 30ip Ta aHami3, MOB'S3aHUX 3 HASBHOK CHUTYAIIIEO
JIAHUX I1[0J]0 MAPKETUHIOBOI AiSIIbHOCTI MiANPUEMCTBA YK opraHizamii [3].
MapKeTHHTOBI JTOCTIKCHHS — II¢ KOMIUICKC 3aXOiB, CIPSIMOBAHWX HA BHSBICHHS N YCTaHOBIICHHS

TEHCHIII} 1 3aKOHOMIPHOCTEH PO3BUTKY PUHKY, 3 METOIO 3HIDKEHHS CTYIIEHSI HeBU3HAYCHOCTI 1 T IBUIIICHHS SIKOCTI
NPUHHATHX YIPaBIiHCBKUX pilleHs [7].

B namomy po3yMiHHI MapKETHHTOBI JTOCIIIKEHHS € CHCTEMOIO NMPAKTHYHUX METOJIIB 1 TEXHOJIOTiH 300py
MapKeTHHTOBOI iH(OpMaIii, a TakoX AaHAIITHKO-TIPOTHOCTHYHHX IIPOHEIYp 3 METOI0 NPHHHATTS 3BaKEHUX
VIOPaBIIHCHKUX PillleHb IMI0J0 OCHOBHHX HANPSMKIB PO3BHUTKY IiJIPHUEMCTBA BiAMOBIIHO O YMOB 30BHIIITHBOTO
CepellOBHUINa, 3alHTiB 1 OYIKYBaHMX MNOTped CIOXKMBAa4iB CTOCOBHO SIKOCTI Mpoaykuii (podit, mocmyr). Take
BHU3HAYCHHS BPaXOBYE POJIb MAPKETHHTOBHUX JOCIiKEHb Y BU3HAYCHHI TOTPEO 1 04iKyBaHb CIIOKUBAYiB.

Jlyiss mpoBeeHHs BiIMOBIMHOIO MApPKETHHTOBOTO JOCII/PKCHHS MOTPIOHA HacaMIepesa MEBHA METOHKA.
IcHye 3araspHa MeTOOMKAa IPOBEACHHS MAapKETHHTOBHX JOCITIIDKeHb, sKa Iependavyac HasBHICTb JBOX
B3a€MOIIOB ’SI3aHUX YACTHH: MO-TIEpLIe, OCTIPKEHHSI 30BHIIIHLOIO CEPEeJOBHIIA, 10 HE HiUIArae peryroBaHHIO
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KEpIBHUKOM MIiANPUEMCTBA; TO-ApYyTe, aHali3 BHYTPIIIHIX CKIAJOBHX MIiANPHEMCTBA, IO IepeOyBarOTh IIif
KOHTPOJIEM YIIPABIIHCHKOTO MEPCOHANY 1 BiJOOPaXKyIOTh 3[aTHICTh MiJIPUEMCTBA CBOEYACHO PEaryBaTH HA 3MiHHU Y
HABKOJIMIITHEOMY CepeloBHII [6].

CporozHi iCHYIOTH NEBHI KOMIaHii, SKi KOMIIETEHTHO MPOBOISITh MAapKETHHIOBI TOCTIKEHHA. 3 II€I0
METOI0 BOHH BIIPOBAUKYIOTh BIIACHI po3polOiieHi Metonuku. Tak, no meronuk Kantar Group BxonsTh Taki (Tabdm. 1):

Taomuus 1
Po3po0.ieHi MeTOAUKY 3 IPOBEAeHH MAPKETHHIOBUX J0CTiIKEeHb

HasBa meToamkun 3MICT | XapaKTepUCTUKA MEeTOANKMN

Idea Generation KOMMAEKC TexXHiK BPefHCTOPMIHTY, WO BMKOPUCTOBYIOTbCA AJ/18 PO3POBAEHHA
NO3M1LiOHYBaHHA HOBMX MapoK 3 METOI BUBEAEHHS iX Ha PUHOK

Sequential Recycling Lab MeTOAMKA, fAKa A0MNOMara€ BU3HAYUTU E€NEeMEHTM, WO NOoTPebytoTb 3MiH Yy
KOHLenu,ji

Brand Sight Gallery 3abesneyye BM3HAYEHHA CTaBNEHHA CMOXMBa4viB [0 6peHAis, 0cobimBo
emolujiiHoro

Universal Needs MEeTOAMKa ANA  BUABNEHHA HalbinbWw 3HAaYMMUX YHiBepcanbHUX noTpeb,
NnoB'A3aHUX i3 NEBHOK MApPKOIO

Screen Lab MeToAMKa AN OTPUMAHHA [OCTOBIPHMX OLJIHOK MaTepiany, WO TecTyeTbca
(ponukis, cTopi-6opais, KoHLENL,i

Brand Navigation METOAMKA ANA BCTAHOB/IEHHA LiHHOCTEN MapKu

*CKI1aZieHO Ha OCHOBI /pkepena [10].

3ajexHO BiX NOTpeOM Ta eTamiB IPOBEJCHHS JOCIIDKEHHS BHUIUITIOTH TPU THIM MapKETHHTOBHX
OCIHIKEHD:

1) onmcoBo-aHaNITUYHUN — Ja€ 3MOTY IPOAHATI3yBaTH BIUIMB YMHHHKIB MIKPO- 1 MAKpOMapKeTHHIOBOTO
CepeZIOBHINA Ta iHIII MPOOIEMH;

2) DOCHiTHHUIEKAN, BUKOPUCTOBYETHCS 32 YMOBH HEJIOCTATHBOI KUTBKOCTI MOMEPEIHIX TAaHWX, BiICYTHOCTI
rinoTe3u Ta iCHyBaHHS NOTPEOU YCBIIOMUTHU CYTHICTh POOJIEMH, BU3HAYUTH MOXKJIMBI HAITPSIMKH 1 BUPINICHHS,

3)IpUYMHHO-HACIIIIKOBHIA, 1[0 JOITOMAarae BUBYUTH KUTbKICHUH BIUIHB OJIHIET 3MIHHOT Ha iHIIY [6].

Baprto BigMiTUTH, 1[0 B MI>KHAPOAHIN CIIIBHOTI ICHYIOTh MEBHI CTAHAAPTH MAapKETHHTOBUX JOCIIIKEHb,
Ta0IUII 2.

Tabnuns 2
MiKHAPOAHI CTAHIAPTH MAPKETHHTOBHX J0CI/IMKEHD
Mo3HayeHHA cTaHaapTy 3MiCT | NpU3HaYeHHA CTaHAAPTY
ESOMAR BUCBITNIOE OCHOBHI €TUYHi Ta GaxoBi MPUHUMUMM, WO KepyloTb MPaKTUKO

MapKeTUHIOBKX i coujanbHUX gocniaxeHb. Kogekc Bu3Havyae npasuna, WO
HUMM HEOBXiAHO KepyBaTUCA Y BiAHOCMHAX 3 rPOMAACHKICTIO Ta bi3Hecom,
BKIOYAIOUM NPaBUAA AN KNIEHTIB Ta iHWKNX YNeHiB NpodeciMHOT AiaNbHOCTI.
ESOMAR Hagae nopagMm, a TaKoX apbiTpaxkHy Ta eKcnepTHy gonomory y
BUPILLEHi TEXHIYHWUX Ta IHLIMX CynepeyoK CTOCOBHO MPOEKTIB MapKeTUHIOBUX
pocnigxeHb. Lleit Kogekc 3acTocoBYeTbCA [0 BCiX BUAIB MapPKETUHIOBUX
JOoCnigKeHb nopas 3 iHWWMKM KogeKcamu, MpasBuaamu, MNpUHUMNAMKU i
TnymaveHHAMM noHATb ICC i ESOMAR.

Gallup International Association | € nposigHoto acoujauieto B 06nacTi AOCNIAKEHDb | ONUTYBAHb HA PUHKY i
nponoHye Hailisuwly sAkicmo ix npoeedeHHA. Ynenn WIN / Gallup
International AEMOHCTPYIOTb CBOK EKCMEepPTHY CMPOMOMKHICTb MPOBOAUTU
0BCTEXKEHHS AEKiNbKOX KpaiH Ha MOPiBHANbLHIN OCHOBI i 3abe3nevyioTb
BWMCOKY AKiCTb pe3ynbTaTiB AOCNiIAXKEHHA. YneHamun € NpoBiAHI HaLioHaNbHI
IHCTUTYTU 3 TNMOOKMMM  3HAHHAMM  MICLEBUX METOAIB  AOCNIAMEHHS,
CTAaTUCTUYHUX O)KEepen, 3BMUYAiB i Ky/AbTypW, BiAMIHHOCTEM MiX BAACHOMO
KpaiHoto i KpaiHamm, peTenbHO NiaibpaHux Pagoto Acouiauii.

YKpaiHCcbKa acoujauia | OianbHiCTb CNpAMOBaHA Ha CMPUAHHA NiABULLEHHA PiBHA MAapPKETUHIOBUX
MapKeTUHIy nocnyr B YKpaiHi i 3axucT cyb’eKTiB pUHKY Big HeKkBanidpikoBaHoro
MapKeTUHIoBoro 06cNyrosyBaHHA; 34iNCHEHHA KOHCYNbTaTUBHO-HaBYaIbHUX
3ax0AiB, CNPAMOBAHMX Ha PO3BUTOK MiANPUEMHULBKOI AiANbHOCTI B YKpaiHi;
CTBOPEHHA CUCTEMM crewjanbHoro iHpopmauiiiHoro 3abesneuveHHs, AKa
CNPUATUME PO3BUTKY PUHKOBMUX BiJHOCUH; NPONAaryBaHHA ifei MapKeTuHry,
BMNPOBAJKEHHA  MApPKETUHIOBUX  METOAIB  BEAEHHA  FoCrnoAapcbKoi
LIANBHOCTI.

*CKJIaJICHO Ha OCHOBI jpkeped [4, 5, 9].

OCHOBHMMH MIKHapOJHUMH CTaH/JapTaMi MapKETHHIOBHUX JIOCHI/DKEHb BBaXKaloThest crannapty ESOMAR
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i Gallup International Association, a TaK0X CTaHZAPTH SKOCTI MapKETHHIOBUX JOCITIMKEHb YKpPAiHCHKOI acoriarii
MapKeTHHTY.

CranpmapTu3zalliss MApKETHHTOBHX JTOCIIKEHD € TPOIecoM 00’ €KTHBHUM 1 TII00ATBHUM, 10 SIKOTO OCTAHHIM
yacoM mpuenHanacs i Ykpaina B oOomuuui Ykpaincekoi acormiamii mapketurry (YAM). EtananMu MoMeHTamMu B
nisipHOCTI YAM cTano mianucaHHs MDKHApOIHOTO MHPOLECYalbHOTO KOJEGKCY NPAKTUKH MapKETHHTOBHX Ta
comianbaux pociikeHb ICC/ESOMAR, po3poOka Ta NpHHATTS Ha OCHOBI €Bporeiicbkoro 3pasky CraHmapTis
SIKOCTI MAPKETHHIOBUX JTOCTIKeHb Y AM [9].

VYkpaincbka Acouialnis MapKeTHHTY CHpUSi€ NPOBEICHHIO HE3aJIKHUX MapKETHHTOBHX IOCIIKEHb 3
aKTyaJIbHUX NMUTaHb CKOHOMIYHHMX, HAYKOBHMX 1 COLIAIBHUX HpOOJIEeM; OpraHi3oBye Ta NMPOBOJHUTH KOH(EpeHLii,
CEeMiHapH, CUMIIO31yMH, 3yCTpidi, MIATPAMYE CIIBIIPAIIO 3 JEP>KaBHIAMH OpraHaMu y cdepi 3aKOHOAaBY0i poOOTH i
B iHIMIMX c(hepax, 0 CTOCYIOTHCS TisSTBHOCTI 3 MAPKETHHTY.

OCHOBOIO Cy4acCHOI AISTEHOCTI IMiIIPHUEMCTBA € KOMIUIEKCHE TOCTIKEHHS PHHKY Ta TOTPeO CIIOKUBAYIB i,
SIK HACTIIOK, OpraHi3alis BUPOOHMYOI MisUTPHOCTI BiNOBITHO IO PE3yNbTaTiB MapKETHHTOBHX JOCIHiIKeHb. Came
TOMY NpH IUIaHYBaHHI BUPOOHWMYOI NMpPOTpamMH BajKJIMBO 3BEPHYTH yBary Ha CIIiBBIJHOIIEHHS IJIAHOBOTO OOCATY
BHPOOHMIITBA MPOAYKIIIT Ta MOXKIMBOro o0csry 1i pearizawii Ha 31aTHICTh HOBOT NPOIYKIIT 33/I0BOJILHUTH TIOTPEOH
CHOXKMBA4iB, TOTOBHICTh MIiANPUEMCTBA 3aMiHUTH CTapy IPOAYKIII0 HOBOK, a TaKOX BpaxyBaTH BHCOKY
HMOBIpHICTh BHHUKHEHHSI PU3HKIB, SIKi CyITPOBOKYIOTh IHHOBALIHHI ITpoLecH y BUPOOHHUYIH cdepi.

3BaykaroyM Ha MPUCKOPEHI TEMIM PO3BHUTKY TIJI00aNi3allifHUX MpOLECIB MPaKTHYHE BUKOPHCTAHHS
MapKeTHHTOBOTO aHajlizy HaOyBae Bce OibIIOi aKTyaJdbHOCTi, OCKUIBKH O3BOJISIE MEHEIKepaMm IMiANpPHEMCTBA
MIPUCTOCOBYBATH BHPOOHWYY CTPATETiI0 MIATIPHEMCTBA 0 3MIHHUX 30BHIIIHIX yMOB. Pe3yipTaTé mpoBeneHHX
MapKETUHTOBUX JOCHIPKCHb TMOBUHHI OyTH PETENFHO OMpaIbOBaHI MapKETHHTOBOIO CIYXKOOIO, BIIIIIOM SKOCTI
MiIIPUEMCTBA 1 TpaHCPOPMOBaHI B KOHKPETHI peKOMEHAallii, fKi B MOJamsmIOMy OyIyTh BpaxOBaHI IIPU
TIOJIIIIEHH] SIKOCTI mpoayKii (pooiT, mociyr).

OTxe, 3aCTOCYBaHHS MapKETHHTOBHMX IHCTPYMEHTIB Ipu (DOPMyBaHHI CHCTEMH YIPABIIHHS SKICTIO
NPOJYKIIIT Ma€ 3arajlbHOBU3HAHE 3HAUEHHS B Cy4acHi €KOHOMIlli, OCKUIbKH IrHOPYBaHHS MapKETHHIOBHX (aKTOpiB
NPU3BOJUTH JI0O 3POCTaHHS PH3HMKIB Ta BUHHKHEHHS NpPAMHUX 1 Henpsmux 30uTkiB. lle moB’s3aHo 3 TuM, IO
MIAPUEMCTBO B PUHKOBOMY CEPEIOBHILI 3MYyILIEHE MPAIFOBATH B YMOBaX HEBH3HAUEHOCTI 31 3HAYHOI KiJBbKICTIO
HEraTMBHUX YMHHUKIB. CaMe TOMy B PO3BHHEHHMX KpaiHaX KepiBHHLTBO IMiANPHUEMCTB BKJIAJa€ 3HAYHI KOIUTH B
PO3BHTOK MAapKETHHTOBO{ MisIIBHOCTI, 3AIMCHIOE MOHITOPHHI 30BHIIIHBOTO CEpEAOBHINA Ta IPOBOIUTH
MapKEeTHHTOBI JTOCIiIPKEHHS PHHKY.

MoskHa CTBEpDKYBaTH, II0 MapKETHHTOBI JOCIHIIKEHHS 3a0e3MedyroTh iH(OpMAIli€l0 THX, XTO HANa€e
Oyzb-sIKi TIOCIYTH 3 MeToro 3a0e3nedeHHs iX SKOCTI Ta Hale(eKTHBHIIIOro 3aJ0BOJICHHS IOTPEO CIIOXKMBAUiB.
Buxomsun 3 1pOro, MOXHA KOHCTaTyBaTH, IO MAapKETHHIOBI JIOCTI/DKEHHS € YacTHHOI0 MapKETHHIOBOTO
YIPaBJIHHS OpraHi3aliero.

BucHoBkn. MapKeTHHTOBI MOCHiKEHHS IMIAIPUEMCTBA 3a0€3MeUyIOTh YIPABIIHCHKUHA MEPCOHAT
CUCTEMOIO iH()OpMAIIfHUX JaHWX, SKi MOXKYTh OyTH IHTEpIpPETOBaHI KEPIBHUIITBOM Ta B3ATi 32 OCHOBY PO3pOOKH
HAIpsIMIB YAOCKOHAJICHHS YIPAaBIiHHs SKICTIO mpoaykuii. [Topsit 3 MM MapKeTHHTOBI JOCIIDKEHHS € OJHHUM 13
HaNCKJIAHININX €JIEMEHTIB MapKETHHIOBOI TisSUTBHOCTI, III0 3yMOBIIOETHCS HETIepe10adyBaHICTIO Ta CYNEPEUHICTIO
PHHKOBOTO CEpeIOBHIIA.
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