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KonipalTUHT AK AianbHICTb 3i CTBOPEHHA
OH/IaHOBOr0 KOHTEHTY

bauHosa H. M., Kupunosa O. B.

AHinpoecbKuli HayioHanbHuli yHisepcumem imeHi Oneca MoHYapa

Po3rnaHyTo NOPIBHAHO MONOAMIA BUA, OHNANHOBOI MeAiNHOI AifIbHOCTI — KONiPaWTUHT. He3Baxatloun Ha BEAWKY NONYAAPHICTb Ta BUCOKY
€KOHOMIYHY ePEKTUBHICTb, KOMIPANTUHT AOCI HE CUCTEMHOTO OCMUCAEHHA. MiX TUM HarasbHUM € HayKOBMI Nigxia, po3pobKa HanexKHoro
NOHATIMHOro anapaTy, BaroMUX METOAUYHUX PEKOMEHAALLY Ta y3araibHEeHb.

Y cTaTTi NpeAcTaBAeHO pesynbTaTh AOCAIAKEHHS, AKI CIMPAOTLCA Ha iCHYIOUMIA HAYKOBUIA 3aras, NPaKTUYHMI OCBIA, KonipalTepis, a TaKoX
YUCNEHHI TEKCTW, BUKNAAEH] B Borax aBTOPUTETHUX KOHTEHTHUX CTYAI Ta PeKNaMHUX areHTCTB.

CyyacHa MegjiiHa MpaKTMKa HEepO3pMBHO MOB’sI3aHa 3 KOHTEHTOTBOpPeHHSM Ta SEO-npocyBaHHAM. MypHanictv, PR-¢axiBuj, nepeciyHi
B/IACHMKN OHJ/IAMH-PECYPCiB LLLOAEHHO CTMKalOTbCA 3 MpPob/semot0 HaNoOBHEHHS CalTiB, iX OMTUMI3aLierd nig, MOLWYKOBI cucTeMu Ta
NpocyBaHHAM. YKPaiHCbKO i POCIMCbKOMOBHI CErMEHTU MepeXi IHTEepHET HamMoBHEHI PecypcamMu, KOHTEHT fIKMX Ay6Ntoe OAuH OZHOrO,
CTBOPIOKOYMCH 32 TEXHO/IOrIE KoninacTy. Taka cuTyauia cynepeyntb YUHHOMY 3aKOHOZABCTBY YKPAiHM, NOPYLUYE €TUYHI CTaHAAPTU Ta ax
HifK He cnpuae edekTMBHOMY YHKLIOHYBAHHIO OHNAHOBUX TeKCTIB. PO3pobKa KOMMIEKCHOT HayKOBO-MeTOA0/10rYHOT 6asu cnpuaTume
YCYHEHHIO HeraTMBHOI CUTYyalLLi, L0 CKAANACA Ta CTaHe Yy Harodj Konipaktepam-npakTukam. Fasaysb Ma€e BUIMTU 33 MeXi CyTO NPaKTUYHOT
LifNbHOCTI | HABYTN CBOTO HAYKOBOTO PO3YMiIHHS.

Y cTaTTi BUKOPUCTAHO NOAIN NPOLLECY KOHTEHTOTBOPEHHA Ha KONIPANTUHT, PEPANTUHI, CKaH, NepeKna, 3 iHWWX MOB, KOMINACT, CUHOHIMAW3,
LLLO €, Ha AYMKY aBTOpPiB, HAMONTUMABHILLIMM A1 CbOTOAHILUHbOrO CTaHy LET AiANbHOCTI. 3 NoAaHOro Nepesniky yBary 3aKLEeHTOBaHO Ha
KONIPaMTUHIY AK Ha HaWNepCcrneKTUBHILWIMA TeXHONOrI CTBOPEHHA TEeKCTiB AnA caiTiB. AHani3yloTbCa yci HansHi B YA Ta PyHeTi Bugm
KonipanTuHry (imigxesuit, SEO, LSI-konipanTnHr, SMM Ta HanucaHHA TEKCTiB, AKi NPOAaoTb), @ TAKOXK BUOKPEMIIOKOTLCA FOJI0BHI BUMOTHU

A0 KOXXHOTO 3 HUX.

Kntoyoei cnoea: KonipalimuHe; pepalimuHe; KOHMeHmM; KOHMeHMOoMeopeHHS; OHAaliHo8I pecypcu.

1. Bctyn

MNoctaHoBKa npobnemu. Y CcBIiTOBIM Hayui cKnanaca
AMBHA cuTyauia: rnobasbHa Mepeka NPUIALLAG Y KOXKEH Aim,
Mefia, KOMepLUiMHi  CTPYKTypW, oOiuifHi  ycTaHOBM,
rPOMaACbKi opraHisayii. BugaTtHi ocobuctocTi, 3BMYalHI
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CTBOPIOEMO TEKCT, siKi NpogatoTby (. Kot, 2012), «TeKcTy,
AKi npogatotb. Mogenb ana 36ipku. KonipaldTMHr ana BCix»
(4. Kor, 2016), «KOHTEHT, MApPKETUHT i POK-H-poN»
(4. KannyHoB), «Ckapb pna  KonipaiTtepa. TexHosoria
CTBOPEHHA 3axon/itotounx TekcTiB» (E. CnoboasaHiok, 2017),
«SEO-KonipalTMHTr. TpaKTUYHUIA NOCIBHMK 3i CTBOPEHHSN
"npaBunbHUX TekcTiB"» (K. Xpanosuubkuii, 2014), «Nuwwemo
nepekoHanBo. Cam cobi Konipaitep» (C. KapeniHa, 2012)
Towo. Mpu upomy HaykoBux nybnikauiin Ha paHy Temy
Maiixke HeEMaE.

AHani3 ocTaHHiX gocnigxeHb Ta nybnikauiid. CyyacHuin
KOMipaTUHI — Le macluTabHa Ta pi3HOMaHITHa AjifNbHICTb,
fIKa He 3406yNa NOBHOMACLITABHOrO BUCBITIEHHA Y HayLi.
TpannsawTecd  MNOOAMHOKI  nybnikauji, AKi  AOTWYHO
CTOCYIOTbCA NPUKIAAHMX aCMEKTIB KOMiPaUTUHIY, ane yBecb
iX 3ara/l He MO)Ke MpeTeHAyBaTU HaBiTb Ha MAPOCTKM
HayKOBOrO HAMpPAMKY, He TOBOPAYM BXKE MNpO LIKOAY.
MpoTArom OCTaHHIX M'ATU POKIB ABULLE «KOMiPAUTUHIY»
aHanisyBanm y ceoix pobotax C.lako [1], K.Kiypy [2],
H. Zulkifly # N. Firdaus [3], €. KocteHKko [4; 5], L. Baltes [6],
B. BepewariHa [7], E. Hernandez [8], B. YctiHoB [9; 10] Ta
AedAki iHWi Haykosui. Mpu ubomy nepeBaxkHa biNbLUiCTb
ny6nikaujn npuceAYeHa acrnekTam 3aCTOCYBaHHA
KONipalTUHIY Y MapKEeTUHIOBMX KOMYHIKaLiaX. B ocTaHHix
HayKoBuX nyb6nikauiax B.YcriHoBa pobuTtbca cnpoba
CMiBBIgHECTM L ABULLE 3 MeLIMHOK NPAKTUKO. Asle TaKkuit
niAxig, € CKOpilW BUKAKOYEHHAM, HidX NPaBUIOM.

Binblwe TOro, KOXEH, XTO BBaae cebe daxisuem y
KonipalTUHTY, BiAKPMBAE BNAACHI KYpCcK, HA AKMX HAaBYAE BCiX
6axkatoumx uboro pemecna. CbOrofHi y KOMHOMY MicTi
3HaNAETbCA AEeCATb, a TO M BiNblue areHLi, Lo BUAAOTb «Ha-
ropa» MinbApPAU 3HAKIB TEKCTY LOPOKY, A€ NPaLoE apmia
Nofen, 3a40BObHAYM NoTpebu MobanbHoi Mepexi y
AKICHOMY Ta YHiIKa/IbHOMY KOHTEHTI.

Tpoxu KpalLow BUINALAE CUTyalis 3 pepanTUHIOM.
Came BiH 6yB  NEpLOOCHOBOK  CMPaBXKHbLOIO
KONipalTUHry, i TOMY Le fBULLE HA CbOrogHi € 6inbuw
BMBYEHUM. MPUHUMNK pepalTUHry Ta npobnemu iHoro
epeKTMBHOro BUKOPUCTaHHA NPOaHani3oBaHi y HayKoBuX
cratax  O.Jlawyk  [11-14], O.bBbenvkosoi  [15],
[O. MipoHosoi [16], AO. Tiokosoi [17], B. AHoxiHoi [18],
J. Azimi, A. Alam i R.Zhang (2015), O. OcbkiHoi [20],
O. Oripka, O. MinaTa Ta O. PomaHtoka [21], O. Noeansesoi
Ta 0. Kysosnesoi [22], M. Fernandez, H. Kirchner,
B. Pinaud Ta J. Vallet [23], M. HikyniHoi i M. 3axapoBoi
[24], A. Lerner, T. Kohno 11 F. Roesner [25] Ta iH.

Takui NapagoKe, Koan maclTabHe ABULLE aKTUBHO AiE,
BWOAE NPOLAYKT, a/ie 30BCiM He BUCBIT/IEHE Y HayLi, NoTpebye
BMMNPaBAEHHA. PU3MKHEMO BWCNOBUTU MNPUNYLWEHHA, WO
came TaK KoNucb Byno i 3 XKypHanicCTUKOK, KOTpa CnoYaTky
CTasla KOPMUCHOKO A1 CyCMibCTBa ranys33to, a BXe mnicns
uboro 3g06yna HaykoBe OBrPyHTyBaHHA. KomipalTWHr —
mosioga chepa CTBOPEHHA KOHTeHTY. AKWo y €EBponi Ta CLLA
BOHA Bigoma 3 50-x pp. MWHyAOro CToNiTTA AK coepa
HaMUCaHHA TeKCTiB Npe3eHTALiHOrO Ta PeKJaMHOro
XapakTepy, TO 3 PO3BUTKOM ranysi Le MOHATTA 3HaYyHO
po3wmpwunoca Ta norambunocs.

14

Yce ue obyMOB/OE aKTyaNbHICTb Ta HAYKOBY HOBWU3HY
[QHOI PO3BIAKM.

O6’eKT  pocnigXKeHHA: MOHATTA Ta  cneumodika
TEKCTOTBIPHOI ranysi — KOMiPaUTUHIY — SAK HeBid eMHOI
CKNaZl0BOI iIHTEPHET-KOMYHiKaLLii.

Mertolo cTaTTi € BBEZEHHA Y HayKOBWUW ObIr MOHATTA
KOMipaUTUHIY AK AiAbHOCTI, CNPsAMOBaHOI Ha 3abe3neyeHHn
KOMYHiKauii MmiX Beb-caliTamm Ta BiABigyBayamu 3a
[,0MOMOTO0 TEKCTOBOTO KOHTEHTY.

MeTtogu pocnigyKeHHA. Y gaHOMY [OCAIoKeHHI nig,
«KONIPaUTUHIOM» MW PO3YMIEMO HANMCaHHA OPUFIHANBHUX
TEKCTIB 32 NEBHUM TeXHIYHMM 3aBAaHHAM (T3) 3aMOBHMKa
(amB. petanbHiwe: [24, c. 91; 5, c. 110; 8; 26, c. 146]).

Mepw 3a Bce BapTO HAro/JoCUTM Ha TOMYy, IO BCA
LiANbHICTL KonipaliTepa, gna sikoro 6 pecypcy BiH He
npawtoBas, CNpsMOBaHa Ha Te, WOO calT 3alimas nepLui
nosuuii y nowyKosit Buaadi. [Ona UbOro CTBOPHOBAHWI
KOHTEHT NOBUHEH BYTU LiKaBUM 414 BiABiAYyBaYa, KOPUCHUM
Ta YHiKanbHUM. He MOXHa B3ATW CTaTTi 3 eHUMKoneait abo
KOHKYPEHTHWX pecypciB i MPOCTO BWMKIACTM iX HA CBOEMY

caiti. Takuin pecypc Oyae HeraliHO 3ab/10KOBaHUM
nowyKoBMKamu. [na Toro wob p[ocArmv TPUEAMHOTO
3aBOAHHA — 33J0BOJILHUTU  anroOpuUTMK  TMOLLYKOBUX

MexaHi3MiB, HaZaTn NoTPIbHY BiaBiayBauyesi iHbopmaLitlo Ta
BpaxyBaTM BMMOry QA0 i YyHiKanbHOCTi, — i noTpibeH
KonipaunTep.

AKLLO Le pOKiB N’'ATb Ha3ad MOXHa YN0 B TEKCT BBECTU
3HAQUHY KIiNBKICTb  KAto4oBMX  cniB, po3basmBm i
TEMAaTUYHMM TEKCTOM, TO 3apa3 Ui niaxogum BXe He
NPALLIOOTb, OCKIZIbKM anroputMy MOLUYKOBMX MEXaHI3MiB
perynsapHO 3MiHIOHTBCA | 332 AKMMM NPUHLMNAMM NPALOIOTD,
€ cekpetom. BignosigHo, KomaHga 3 06CNyroByBaHHs
KOXKHOTO CalTy MaE€ LLIopa3y NPaKTUYHO BragyBaTh, AKUI e
UYMHHWK Byae HacTINbKM BAanum, Wwob caiit nepebysas y Toni
BuAadi. O4uH i3 Barommx YNHHWKIB — BAASINN KOHTEHT.

ByKBanbHO KiNbKa poKiB TOMY NPaKTUYHO BECb TEKCTOBUI
KOHTEHT OyB 6e3nocepeaHbO CNPAMOBAHMI Ha NpoAa
TOBapiB Ta MOC/Ayr. 3apa3 MOLUYKOBI CUCTEMMU 3MYLLYIOTb
KOMepUiHY CKNagoBy MpUXoBYyBaTW 3a iHPOpMaLiliHOL.
[JyxKe pigKo ByKe MOXKHA 3YCTPITM TEKCT, AKMIN 6K pAcHiB
KAlOYaMKU  TUNY  «KYNUTUY, KKYNUTU JeLesoy.
IHpopmaTMBHICTL  MpuiWwNa Ha  3MiHY  BigBepTin
KOMepLIMHOCTI. 3 MeTol NiaBULEHHA iHGOPMATUBHOCTI
HaBITb iIHTEPHET-MarasmMHW NOAAKTb KOHTEHT, AKUIA He anLle
OMNMCYEe KOHKPETHUI NPOAYKT, ane i MaTepianu, AOTUYHI 40
TEMATUKKM pecypcy. Hanpuknag, Ha caiTi, Wwo asnae coboto
iHTepHeT-MarasMH 3 npogaxy Mmebnis, 6yaytb cTaTTi
iCTOPUYHOrO MNaHy, Taki, B AKMX 6W posnosiganocs npo
cneundiky cTBOpeHHA Mmebnis, pisHoBMAM 066MBKY,
HanoBHOBaYiB, GypHITYpK, CTUAI, A1A AKUX NiginayTe mebi,
AKi € NpeAMETOM NPOAAXKY Ha CalTI.

Pecypc cratotb  Bce  binbll  iHTENEKTYaNbHUMM.
BignosigHo, nigBULWYyHOTbCA BUMOIMM OO0  TEKCTOBOro
KOHTEHTY.

3aranbHa Knacudikalis KOHTeHTy nepeabayae Moro
noajn 3a NpUsHayYeHHAM Ha:

- iHpopmaLinHmi4;

- CepBicHUIA;
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- pEKNaMHUI;

- KOPUCTYBaLIbKUIA.

Takox € Knacuoikauii 3a ¢opmoto nogaui (TeKcTosuid,
ayAaiosisyanbHU, rpadivyHui, MYNbTUPOPMATHUI),
NOXOAMKEHHAM, JOCTYMHICTIO, YHIKa/IbHICTIO.

TeKCToBUI  KOHTEHT 33  crnocobom
PO3MNOLINAETbCA Ha:

- KOMipalTUHT;

- PEPANTUHT;

- CKaH;

- nepeKknag, 3 iHW1X MOB;

- Koninacr;

- CMHOHIMaW3.

MepeBara HagaeTbcA nepwum ABOM Migxodam Ao
CTBOPEHHA TEKCTY.

Mpyv uboMy, 3a HaM3aranbHIWMMW  MiAX04AMM,
KOMIpaTUHIOM  BBaa€TbCA  abCOMOTHO  YHIKaNbHWUM
KOHTEHT, cTBOpeHui daxiBLuemM. PepalTUHI — Le TEeKCT, Wwo
ABNAE CObOI NepeKas KiNbKOX iHWKX MaTepianiB Ha Lo
Temy.

[WCKYCIHUM € MWUTaHHA, XTO MOBMHEH CTBOPHOBATU
KOHTEHT: /It0OAMHA, AKa 3HAETbCA HA TeMI, UM npodecioHan 3
HaNMCaHHA TeKcTiB. Ha cborogHi MOKM WO us gunema He
3006yna HanexHoro pose’A3aHHA. 3PO3yMIN0 WO, AKLLO
3aBAAHHAM € HaMoOBHUTK caliT npodeciliHoto iHpopmaLjieto,
TO foriyHO, WO MaB 6uM npautoBath odaxiseup. [pote
MPaKTUKa CBIAYMTb, LLO AANEKO He KOMEH MalcTep CBOEI
CNpaBu 34aTeH rPamoOTHO i MpPaBWAbHO PO3MOBICTU MpPO
cneundiky Toro, wWo BiH pobuTb. BianosiaHo, Ayxe piako
MOXHa 3ycTpith, Wwob nikap abo iHKeHep CTBOpPHOBAAU
maTtepianmM ana cauty. o TOro K, OCKiNbKM maTepianu
pecypciB CTBOPIOKOTLCA He A1 daxiBLIB, C/lih, MaKCMManbHO
3pO3yMifio i NPOCTO MOAATU CKAAAHI MOHATTA. lanysesui
CNeLianicT LbOro He 3aBXAW MOXKe AOCATHYTU, OCKINIbKK
MoBa npodecioHana BiAPI3HAETLCA crneundiyHUMm CcTuaem
BUKNAAy, PACHIE TepmiHAMW i  TEPMIHONOrYHUMM
CIOBOCMONYYEHHAMM, AKI HeAOPeYHi, HaNPWKNaA, Ha CaWTi
MeaKNiHIKW. BigBigyBayi croam 3axo4ATb He Anwe Ana Toro,
wob AjsHaTMCA LUiHWM Ha npoueaypu. BoHu 6axatoTb
nounTaT MPOCTi i 3PO3yMiNi TEKCTM MPO XBOPobM Ta ix
NiKyBaHHA. OmMKe He AMBHO, WO KOHTEHT gnsa
crneuianiaoBaHMX pecypciB CTBOPOIOTb KonipaliTepu. Tak, €
KomipahTepu, AKi B LI ranysb NPUALLAM i3 CYMIKHUX —
KOJIMLLHI opuUCTH, ByaiBeNbHUKKM, XIMIKWM, MeauKU. Takui
¢daxiBeLb HaA3BMYAMHO LJHYETbCA, afe ANA 3340BONEHHSA
iHbopMaLiiHMX NoTpeb pUHKY iX He BUcTadae. o TOro
BapTIiCTb POBOTU TaKoro Konipaitepa byae y pasu BULLOLO,
Hi¥K MOCAyrn pepaiTepa.

CTOCOBHO pPepanTuHIy, TO BiH MOXKe 6yTn rnboKum i
nosepxoBMM. MeToamKa rMMBOKOro pepaTUHIy NONArae B
onpautoBaHHi KiNbKox (3a3Buualt 3-5) gyKkepen 3a TeMolo i
BMKNAAEHHI MaTepiany cBoimn cnosamu. [loBepxoBuit
PepPaVTUHT SBNAE CODOI0 ONPALLIOBAHHA EAMHOIO AXKepena i
TaKOX MnepekKas.

Mpy UbOMYy FMOOKUIA peparTUHS, AKLWO Moro pobutb
KBanipikoBaHWI daxiBeup, Mano UMM BIOPI3HAETLCA Bif
KonipanTuHry. Jobpe «pepaiiyeHmit» TEKCT MaTUMe BUCOKI

CTBOpPEHHA
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MOKa3HMKKM YHiKanbHOCTI (Big 95 %), TYT HeEMOXAnBo byae
3HalTK axepeno iHbopmaLii.

3 ornaay Ha ue, NOHATTA KKONIPaNTUHI | «PePaUTUHM
3apa3 MPaKTUYHO 3amMauca. lanysb LWBMAKO PO3BUBAETLCA,
TpaHCPOPMYETLCA, BUAO3MIHIOETLCA. KONMLLHIA BigcOTOK
YHiKanbHOCTi — 75%, AKMM MOXHa Oyno  Bigpi3HUTK
KONipalTUHT Big, pepalTUHIy, BXKe He npautoe. Ha cboroaHi
BiICOTOK YHiKa/IbHOCTi, MeHLWwWnI 3a 95 %, Moxe 6yTn nwe y
TEKCTIB  HOPUAMYHOI, TEXHIYHOI, MeAWMYHOI TEeMaTUKM, Y
[L0BIAKOBMX Ta KyNiHAPHUX pecypcis.

CkaH, KonimacT | CMHOHIMaM3 BaKO Ha3BaTH
KPEaTUBHOK  AIANBHICTIO, OCKI/IbKM  TEKCTM TyT He
CTBOPIOKOTHCA, @ 3aM03UYYIOTLCA Y FOTOBOMY BUMNAL.

CVHOHIMai13 — HeaaBHi BUHaxia, niadyHKuUia nporpam 3
NnepeBipKM YHiKanbHOCTI TeKcTiB. MOKM WO CMHOHIMaM3 He
roouTbCa ANA CTBOPEHHA KOPUCHOTO i LLIKAaBOrO KOHTEHTY,
OCKi/IbKM Mporpama BMOAE CMHOHIMW AyKe Aaneki Big Tux,
o noTpibHi 3a cmucnom. BianosigHO, Becb TEKCT ABASE
coboto NPOCTO MilAHMHY CAiB, fIKA MPAKTUYHO He Hece
iHbopmaLii.

[Jo pi3HoBKMAiB KONipaliTUHIY BigHOCATL iMigsKesui, SEO
(Search Engine Optimization), LSI-konipaituHru (LSI — latent
semantic indexing), SMM (Social Media Marketing) Ta
HAMNWCaHHA TEKCTIB, AKi NpoAaatoTh.

B imigeBoMy KomipaWTMHIy TeKCT CTBOPIOETbCA A1A
TOro, Wwob CTBOPUTM MO3UTUBHWUI IMiOK B O4ax CMOMKMBAYA
abo niaTpUMaTM BXKe CTBOPEHY MO3UTUBHY AYMKY. TaKuit
KOMipalTUHF TiCHO B33aEMOZIE 3 MOHATTAM «iMigX CanTy».
Cepes, TMCAY QHANONYHMX 338 HANOBHEHHAM Ta TEMATUKOKO
pecypciB cnig, 3aaBUTM Npo cebe AKHaWKpawe. MP-TekctTm
CTBOPIOIOTbCA 33 MEBHOID CXEMOIK. IX MeTa — He juuie
3aliKaBUTU KNiEHTA BWKAALEHMM KOHTEHTOM, ane W
BUKAMKaATK A0Bipy. Lle cknagHuit BUA KonipakTuHry, agke
Bi, HbOTO 3a71€XKUTb YCMIWHICTb NIANPUEMCTBA HA IHTEPHET-
PUHKY.

SEO-KonipaiTep NPOnOHYE He NLLE YHIKabHI TEKCTH, A
M onTMmisoBaHi nig nowykosi 3anuTu. e Ha eTani Be6-
OM3aliHY NPOMUCYETBCA CEMaHTUYHE AApO  canlTy. Tyt
BPaxOBYHOTbCA CN10BA | C1I0BOPOPMM, LLLO MOKYTb ByTH 3a4aHi
NoTEHUiMHMMKM  BigBidyBaYamu y  MNOLWYKOBMKax. fAK
CTBOPIOETbCA CEMaHTMYHE AAPO — Ue Uina Hayka i chepa
3aCTOCYyBaHHA CWUA | TanaHTiB ¢axisus i3 SEO-npocyBaHHsA,
abo «CeoWHWKay, AK KayTb Yy NpodecinHMx Konax.
CnoBocnonyyeHb, LLO CTAHOB/ATb CEMAaHTUYHE AP0, MOXKe
6yTV COTHi TMCAY. IX PO3NOAINAIOTL Ha OKPeMmi rpynu, Lo
CTalOTb KAHOYOBUMM CNOBaMM, AKi CNif BBECTU Y KOHKPETHY
cTaTTo.

Ona pisHMX canTiB 4YacToTa «K/KOUYOBUKIB» MOXKe
BapilOBAaTUCA Y 3HAYHMX MEXKaXx: 3a/1eXKHO Big, NOMYyNAPHOCTI
CermeHTa, A/17 AKOro CTBOPIOKOTb KOHTEHT, Le MoxKe 6yTu
OAHe KntovoBe ¢10BO Ha 200—250 3HaKiB, x04a 3a 3ara/ibHUM
npasuaom SEO-ontumisauii, Wob yHUKHYTM nepecnamy i He
nonactu nig 6aH MOLWYKOBMX CUCTEM, XOPOLIMM TOHOM
BBA)KAETbCA BBEAEHHA OAHOIO KNOYa Ha TUCAYY 3HaKiB. AK i
6yab-AKNMiA iHWKIA, SEO-TEKCT CTBOPHOETLCA A1 NiABULLEHHS
PENTUHIY CalTy Yy NOLLYKOBIM BUAAY.

LSI-konipanTuHr Halimonoawni pisHOBUA,
KonipanTuHry. 3’asmeca y 2010-x pp., Konu Google Ta Yandex
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3MIHWMAM aNrOPUTMM NOLLYKY i BBENW Y Aito HOBI QiNbTpu, AKi
BMIitOTb PO3PI3HATY CMUCIOBE HABAHTAXKEHHSA TEKCTY Ta MOro
BiANOBIAHICTb 3anuTam KopucTyBadiB. DinbTpy «Panda»,
«Penguin», «bageH-bageH» Ta « TypreHeB» CTanun CTPaLHUM
CHOM [N15 KOMipalTepiB, AKi 3BUKAN NPaLOBaTU 3 KIKOYaMM i
B TaK 3BaHOMY «iHPOPMCTUNI», NepeBipaAoUN TEKCTU Yepes
cepsic «lnaspeg», AKWA 33 BAACHUMW  ANTOPUTMAMM
BM3HAYaE, AKi C10Ba HECYTb CMMC/I0BE HAaBAHTAXKEHHSA, 3 AKi —
Hi. 3BOPOTHMM OOKOM TaKOi MepeBipPKU € BMXOJIOLLEHWI
CYXMM TEKCT, AKUI YNTaTU BKPA CKNAZHO, OCKINbKM BiH AyKe
Haraflye MOBY iHCTPYKL,ili Ta Pi3HOMaHITHWUX AiN0BMX Nanepis.
HalujKasille, WO ronoBHOW MeToW 1oro byno came
YHUKHEHHA KaHLEeNApu3amiB y Tekctax. [MponyuieHi yepes
«bapeH-bageH» Ta «TypreHeB» TEKCTU NOLLYKOBUK BU3HAYAE
He 32 KNHYOBUMMM CNOBaMM, @ 33 TUM, YK BiANoBiAAE Becb
TEKCT 3anmMTam KOpMCTyBaya.

3aBgaHHA SMM-KonipalTUHIYy — TBOPEHHA TEKCTIB AN
COLLiaIbHUX MepEXK.

Okpemi  Knacudikauii  BMAINAIOTD  KTEKCTH,  AKI
NpoAaoTby», afne NPaKTUYHO BeCb KOHTEHT y Meperki Mmae Ha
MeTi poAaki: UM MaeTbca NPo TOBAp, MOCAYTY, iMigK — TEKCT
Ma€ Ha MeTi He JMWwe O3HalomMWTU BiaBigyBaya 3
iHbopmauieto, ane I 3mycuTM npuabati, nignucatuca,
NOCTaBUTU «NaANK».

3a3HauveHi BuLe BUAWM AiANbHOCTI NPOAHani3oBaHO 3
ornAgdy Ha ixHio epeKTUBHICTb AK 3 BOKY KonipainTepa, TaK i 3
6OKy 3aMOBHWKa KOHTeHTy. [lif, 4Yac npoBeaeHHsA
[OCNIAXKEHHA BUKOPUCTOBYBA/IMCA METOAM abcTparyBaHHs,
y3arasibHeHHS, iHTPOCMEKLii, TepMIHONOrMYHOro aHanisy Ta
NPOCTOro NacnBHOro iHGOPMALLIMHOTrO EKCNEPUMEHTY.

2. Pe3ynbtat pocniaeHHs

TeKCToBUIM KOHTEHT y Mepei Mmorke ByTn npusHayeHni
ONA  PIBHOMaAHITHMX [006ipOK, TOBapHWUX KapTOK, rauais,
{HCTPYKU,  KOMepUuiMHMX  nponoswuuiid,  nocTiB vy
coumeperkax, PO3CUNOK, MOCAAKOBMX CTOPIHOK, BIiAryKis,
peknamMHux  orosolweHb, bnorie, Kelcis, <¢dopymis
NPOMOCAMTIB, NEHAIHrB, CTOPUTENIHTY, PI3HOMaHITHUX
CTOPIHOK CaWTiB (OKpemi BMMOIM BUCYBalOTbCA [0 TaKUX
po3ainis caiTy, AK «onoBHa», «Mpo KoMMNaHio»).

3 ornagy Ha cneumndiky MmepeHOro TEKCTY, 3HaYHMX 3MiH
3a3Ha/M  TEKCTOBi MapameTpu, AKMM MAE BiANOBiAaTU
AKICHWI TEKCT.

Mepwnit KpuTepilt — YyHiKanbHicCTb. fIK BXe 6yno
CKa3aHo, BOHa Mae b6yt y mexax 90-100 %. Ane
KonipanTepy cnig 6yTM obepekHUM i3 UMM NOKA3HUKOM.
Pi3Hi nporpamn nepesBipKM YHIKAaNbHOCTI Aal0Tb Pi3Hi
pe3ynbTaTh, AKIi 4Yacom BIiAPI3HAKTLCA HA LECATKMU
BiACOTKiB. Hanuncaswu matepian, KonipakTep «nporaHAe»
Moro yepes oaMH i3 cepsiciB NepeBipKM YHiKanbHOCTI. B
YA- Ta PyHeTi HaltnoanbHiwmm € «text.ru». MonynspHui
3apas cepsic «Content Watch» € He gyrKe 3py4yHUM, agrKe
6€3KOLITOBHO NepeBipAE TPU-YOTUPU TEKCTH, A BCE iHLIE —
3a rpowi. AKWO 40BOAMTLCA KiNbKa pasiB nepesipATH i
nepepobnsTM oAWH maTepian, TO pecypcu, HafdaHi ana
OAHIEI agpecy, LWBNAKO 3aKiHYYHOTbCA.

Puc. 1. InTepdeiic cepsicy text.ru Ta pesynbratn
nepeBipKu TEKCTY

Fiposepsa yHkaaLHOCT
0%

g Pt el sl s aln

v 0.00% ———
IHTepdeiic 6e3kolTOBHOI Bepcii text.ru 3a ymoBu peecTtpadii.
®dparmeHT 3 § 1 NAA YKpaiHu cepsic text.ru BBaXkae abcontotHo
HeyHiKanbHum — 0 %

Puc. 2. Intepdeiic cepsicy Content Watch Ta
pe3ynbTaTh NepeBipKu TEKCTY

@ B @

CONTENT WATCH

MpoBEpUTE TEKET HA YHUKAMSHOCTE

i L ) B30T A Lt TS0, TR C T IR BT

{3017 Py USE FESB A3 O H3 T2, 40 A AL YASEHA0H NS T TS

IHTepeliic 6e3KowToBHOI Bepcii Content Watch.
dparmenT 3 § 1 NAA Ykpaium cepsic Content Watch BBaxae
YHiKanbHum Ha 13,3 %

Puc. 3. IHTepdeiic AaBero Ta pe3yabTatu
nepeBipKu TEKCTy

2ace:

it AT Ok [y ST ARCEINIOT s SHET [O0LA08 EDPIKHEUIC Py 4 SCH | Sp 10 Veaar

P11 £ AU O Yy (|pEBeseT e s ) i, ERCE ALl | pep s sacobis

Mowc: 10 ot (5 - HICSRAN YHEIBSOE Tl 1S T, EOSRIIS I el T

®parmeHT 3 § 1 NA[ YKpaiHu AaBero BBaXKae
yHiKanbHum Ha 1/0 %

barato xTo uiHye nporpamy Advego Plagiatus (gani —
Apgero. [Ilig 4ac p[ocnigXeHHAa BUMKOPUCTOBYBa/sacA
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6e3kolwToBHa Bepcia nporpamu 1.3.3.2). BigcoTok
YHiKa/IbHOCTi MOKa3ye, CKiZIbKM NPOLEeHTiB 36iry nporpama
3Havwna y Mepexi. fIK npaBuio, AKWO nepesipka
BigbyBaeTbcA Yepes AaBero, 3aMOBHUKM BUMAratoThb Bif,
95 % yHikanbHOCTi. Y nporpamu € Taka OyHKUiA, AK
HANAWTYBAHHA «LWKHrAiIBY». LUMHIA — Le cnoBocnoayvyeHHA
3 [IEKiINIbKOX CANiB, Ha AKi Nporpama po3buBae TEKCT i 3BipAe
oro 3 6asamu. BignosigHo, A,0Bri KAtouyi, B AKUX 4 i Binblue
cnoBa, byayTb He yHiKanbHi. AKWO 3aMOBHUK L03BOSSE,
TO C/I0OBa B KJ/IHOYOBUX C/IOBOCNONYYEHHAX Tpeba MiHATM
MmicLuAMM, po36aBAATM IHWMMK CNOBaMM, TOAi ALBErO He
3Halge HeyHiKa/NbHOro KOHTEHTY. fKLWO X BMMOra
KWWHIA 3», TO TaKe CNOBOCMONYYEHHA, AK «a Tebe
nobnto», y TekcTi byae BM3HAYeHO SK 3ano3nyeHe 3
Pi3HMX A)Kepen. BUNTM Ha yHIKaAbHICTb 3@ TaKMX YMOB
AYKe BaXKKo.

Kpim Toro, AgBero g03BONSE BUKOHYBATM 3BUYAMHY i
rMMBOKY NepeBipKy. AKLWLO TEKCT AKICHUI, BENNKOT Pi3HUL
He byae, a AKWO MaTepian By/so NPOCTO NepenncaHo, To
po36iXkKHICTb MOKe cTaHOBUTK | 5 %, Wo focuTb H6arato.

AnBero 3pyyHuMM | TMM, WO MOXHA MepeBipuUTU
TOWHOTY», «BOAHICTb», «nepecnam» («TOWHOTa» —
BiACOTOK MNOBTOPHOBAHWUX CNiB Yy TEKCTi; «BOAHICTbY —
BiCOTOK TaK 3BaHWX CTOM-CAiB BCTYMHi C€nos.a,
NPUCNIBHUKKN,  CMONYYHUKU, MNPUAMEHHUKM, YaCTKM,
BUTYKM, CKOPOUEHHS, LUTAMMN — Y TEKCTI; «nepecnam», abo
nepeonTMmisaLia, — HaAMIpHa KiNbKiCTb KAOYOBUX CAiB Y
TeKcTi Ta meTaTerax) (ams. puc. 3).

TakoX nporpama MNOKA3y€e KinbKiCTb MNOMWJIOK,
KiNbKicTb cMmBOJIiB 3 Npobinamu i 6e3 Hux. Y T3 3aMOBHMK
3a3BMYail NPONMUCYE BUMOIM A0 HU3KM napameTpis. Kpim
YHiKaNbHOCTi, BUCYBaOTbCA BUMOTU A0 BOAM, YAaCTOTHOCTI
BYKMBaHHs C/10Ba (Y PO3A4i/li «CEMAHTUYHE AAPO» MAE ByTH
undpa o 3, iHakwe byae BenvKa ToWHOTA. Li noKasHMKK
B3aEMONOB’A3aHi). Wob6  3mMeHWUTM  aKkademiyHy
TOLHOTHICTb, CNig, NOANBUTUCA HA CTAaTUCTUKY, BUSHAUUTK,
AKi CI0Ba 3YCTPiYalOTLCA 4YacTiwe 3a BCe, i 3aMiHUTK iX
CUMHOHIMaMu abo ONUCOBUMM KOHCTPYKLiAMMU.

3aranbHa BMMOra A0 KpuTepito TOWHOTH — A0 9 %.
3a3BuMyali 3aMOBHUKM BMMaratoTb Big 6 Ao 8. Lle o3Hauae,
LLLO MOBTOPIOBAHMX CNiB Yy TEKCTi (He Kntodis!) mae 6yTu Big
6 0,0 8 % BIAHOCHO YyCbOro 06CsAry TEKCTY. AKLLO MOKAXKYMK
BMLLMMA 3a TOM, AKOro Bumarae T3, To BHAeEmocAa A0
CUMHOHIMIYHOT 3aMiHW.

Ha kpuTepiit «rpamaTUyHi nOMUAKU» 3a3Bu4aii B SEO-
aHanisi He ayxe npuamMBAAOTbLCA, 60 y AABEro CNOBHUK
HabaraTo meHwWwMin 3a Tol, wWo € y Microsoft Word.
BianosigHo, BiH NiAKpeCcatOe TEPMIHU, AKMX He 3HAE. Ane
NMPOKOHCY/IbTYBaTUCA 3 MPOrPamolo MOXKHa, afe nicna
uiei Tabnnukm 6yae pPO3MILLEHO OpUriHan TeKkcTy 3
BUOINEHUMU MOMUAKAMWU. € MOMKAMBICTb TNAHYTH, Le
Herapasg 3i CNOBHMKOM 4YM NOMWJKA APYKY. Mporpama
6e3KoLUTOBHaA, TOMY NiaraHATM SEO-napameTpu nig Ti, Wo
ix BUmarae T3, MmoxHa baraTo pasis.

HactynHuit SEO-napameTp — «Boga». i mae 6yt Big, 40
£o 60 %. be3 HecamMoCTilMHMX YacTUH MOBM Yy TEKCTi He
06iTMCA, TOMY Ha BOAHICTb 3a3BMYal TAKOXK He AyKe
3BepTaloTb yBary. Lleit Kputepin 6yae npuHUMNOBUM,
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AKWwo T3 BMmarae nucatM B iHGopmaLliiHOMYy CTUANi Ta
nepeBipATU TeKCT B OHJMalH-cepBici «lMnaspeg». TyT
MaKCUMaNbHUA MOKa3HWK iHPOPMATUBHOFO TEKCTY Ma€E
6ytn 10. 3a3Buyali T3 BuMarae, Wwob undpa noumHanaca 3
7,5. Takuii TekcT byge AOCUTb XKBaBUM i YMTAaTUMETbCA
HOpMmanbHO. Ane AKWwo xo4yTb 9—10 6anis, TO Ha BMXOA
OTPUMYIOTb  CyXy IHCTPYKUilO abo  KaHLenapcbKui
[OKYMeHT. Yepes Le faneko He BCi 3aMOBHMKWU CTaBNATb
BMMOTY NPOraHATU TeKcT Yepes «Mnaspeq» (aue. puc. 4).

Puc. 4. Pe3ynbTaTi nepeBipKu TeKCTY
B cepsici «TnaBpepn»

ouenKa

o 1
BEgEE TRRHISRTH

fpanas
o 15 figpermes
T

. crar o
oaarers creeN noprae.] 0.3, KapyWRIeUe HEETIAL S MRaEna, HeayT.
13CH3 SR HGATErS T,

TnaBspep nepesipA€e PoCiiCbKOMOBHI TEKCTU, TOMY AN1A NepeBipKu
B3ATO pparmeHT 3 § 1 NAL YKpaiHu pocCilicbKoo MOBOIO.
IHpopmaTtusHicTb — 7,8 6annis; 20 cton-cnis. Cepsic Buainae
HeiHPOPMaATUBHI eleMeHTU TEKCTY, NOACHIOE NOMMIKOBICTb iX
BUKOPUCTAHHA Ta NPONOHYE LWAAXN BUNPAB/IEHHA 3 MOCUNAHHAM Ha
AoBigKoBy iHpopmauio

LLle oanH napameTp — cnam. Mae 6y 1o 5 %, a Kpalue —
4 %. Lle Te, wo AABEr0 Ha3sMBAE «KNACMYHOK TOLLHOTOMO
OOKymeHTa». Llel napameTp 0O3Ha4a€, CKiNbKM BiAcoOTKIB
TEKCTY e Ha K/HOYOBUKM.

KoxeH caiT Mae OyTM HamMoBHEHWA KOPUCHUM
KOHTEHTOM. 3BMYAHO, € BNACHMUKM CaMTiB, WO CaMOCTIHO
NULWYTb TEKCTW. Taki maTepiann KOPUCHI i MPaKTUYHi, npoTte
PACHIitOTb YncneHHUMMN NOMWIKamMU, HeBgano
chopMyNbOBAHMMM lyMKaMM, HacTO BOHW HECTPYKTYPOBaHi
i BaXKKo cnpuimatotbca. Le 3mywye 3BepTatuca Ao
KonipanTepa.

lMoLWyK KNKOYOBUX CAiB | CTBOPEHHA CEMAHTUYHOrO AAPa €
cdepoto BianosiganbHocTi daxisua i3 SEO-npocysaHHA. BiH
CTBOPIOE TEX3aBAAHHA, Y AKOMY MPOMUCYOTLCA BCi BUMOTU
00  MaWbYTHbOTO  TeKCTy. BakKo  3HaWTM  neBHY
YHidikoBaHicTb T3 ana pisHMX 3amoBHMUKIB. Lle noscHoeTbCA
iHAMBIAYaNbHUMM YMOBaMW | BUMOramm [0 MpPOCYBaHHA
KOHKpeTHoro pecypcy. Came nig notpebu npocyBaHHA
CTBOPHOKOTBCA TEKCTU.

CTpyKTypa TEKCTY O/1A CAWTy 3aBXK AN € OKPEMUM NMYHKTOM
Tex3aBhaHHA. Bigomo, WO 4MTaHHA TEKCTy 3 MOHITopa
BTOM/ItOE HabaraTo 6inblue, HiXK 3i 3BUYHOrO MANepoBoro
apKywa. 3 ornagy Ha ue, 4O CTaTeil BUCYBaOTbCA BUMOTM
CTPYKTypoBaHocTi. Mae 6yT1 BCTyn, OCHOBHa 4YacTMHA Ta
BMCHOBKMW.

CyyacHi anropuTmm BUMaratoTb, Wob TeKCT byB po3duTUin
Ha ab3auu A0BXKMHOM, 3a3BUYalA, A0 500 3HaKiB, W06 KOXKHa
CMMCN0BA YacTWHa Byna BUAjeHa Teramm Nia3aro/oBKis, a y
TeKcTi Oynu cnuckn, Tabauui, rpadika, a y KiHuj, 3a
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MOXnnBocTi, 6yno AofaHe yHikanbHe Bigeo. Lla Bumora
CTOCY€eTbCA cTopuTeniHry, LSl Ta SEO-KonipaiTuHry.

OKpemi areHLii BUMaratoTb, LWO6 KonipanTep cam LWyKas
K/1It04OBI C/10Ba, CTBOPIOBAB TaKi CKNazoBi SEO-TeKCTy, sk title
Ta description. Title (3aronoBOK CTOPIHKM  iHTEpHET-
pecypcy) — cneuianbHUIA Ter, AKMIA NepebyBae Ha MoYaTKy
html Kogy BcepeamHi KOHCTPyKLii <HEAD>. Pazom 3 Takummn
enemeHTaMn, AK descriptions (KOpOTKMI onuc 3micTy
ctopiHkn) i keywords (kntoyoBi cnosa), title € ogHum 3
HapPiKHUX KaMeHiB YCMilWHOTrO NpocyBaHHA 6yap-AKOro
CanTy. ICHYe AK MiHIMYM TpU NPUYUHWK, AKI BUMaraloTb 3
0cO6/NMBOIO  yBarowd CTaBUTUCA [0 MWUTaHHA  1oro
onTUMmiI3aLLii:

1. MNpwn NoWKpEHHI B coumepekax Bigobparkaetbea title
canry.

2. Y pesynbratax MOLWYKY BWMAAETLCA TAWTA CTaTTi, ii
agpecaionuc.

3. AHanis title-ctopiHok ao3Bonse Google BM3HauaTK ix
MicuA B pe3ynbTaTax MoLUyKy.

LLle ogHieto BUMOroto moxke byTn cTBopeHHs description.
Mertater description € ogHMMm 3 aTpnbyTiB MeTaTeris <meta>.
Moro npusHaueHHA onuc cTopiHkn B html-kogai.
KopuctyBaui iioro He 6auaTb, Ue cayxkbosa iHbopmalin,
npu3HaYeHa A1A NOLUYKOBUKIB.

Description 060B’A3KOBO MOBMHEH 3HaxoAUTUCA B
3aronoBHUX Terax <head>.

PekomeHaau,ji nowykosux cuctem [27-30] cigyath, WO
KOXKHa CTOPIHKA Ha CaWTi NOBUHHA MaTW YHiKanbHWUIA ONKUC
po3mipom He 6inblie 140 cumBonis. ONUC CTOPIHKN NOBUHEH
6yT1 ocmucneHnm. Hemae HeobxigHOCTI NnepepaxoByBaTh B
HbOMY K/OYOBi C/1I0Ba, AK LUe pobnATb HeaocBiayeHi
onTumisaTopu i Bebmalictpm-HoBauku. MpodecioHanm SEO
po3yMmitoTb BarKAMBICTb description i onucytoTb y HbOMy
TiZIbKU 3MICT CTOPIHKM.

He moxkHa KonitoBaTh o4MH i Ton e description ana Beix
CTOPIHOK, TOMY IO L& MOXEe HeraTMBHO BMJMBATU Ha
NPOCYBaHHA CaWTy. B meXKax 04HOro caiTy KOXKHa CTOpiHKa
MOBMHHA MaTW YHiKanbHMI description. Ter description
NMOBWHEH BiAPI3HATMCA Big Tera <title>.

3. O6roBopeHHsA

TaKum YnMHOM, 3p0bKMBLIM fleaBe He NepLLY Y BITYN3HSAHIN
HayLi Npoby npoaHanisyBaTy cneumdiky Takoi TEKCTOTBIpHOI
OIANbHOCTI, AK  KOMIpalTUHI, MOMKEMO FOBOPWUTH, LIO
HayKOBLi 3aMa/10 NPUAINAI0Tb YBaru i ranysi. MpuknagHui
XapakTep pgjanbHoCTi, 34asanoca 6, He HanexuTb [0
HaykoBoi cdepun. poTe cBOro 4yacy Tak camo 6yno i 3
NiTepaTypo3HABCTBOM, | 3 KypHanictkow. CnoyaTky
CYCMiNbCTBO HaMpaLbOBYE NEBHUIA A0OCBIL, A BXKE NOTiM Moro
y3aranbHiOE W OPOpMAIOE Yy BUMAALI  HAYKOBUX Ta
HaBYasbHMX npaub. Ha cborogHi ocTaHHiX He 6pakye:
NPALLOIOTb YACEHHI KYPCK, TPEHIHTW, areHLji, AKi «meTogom
CNpob Ta MOMWIOK» HaBYaIOTb BCiX 6aXKaroumx OCHOB daxy.

MiK TMM HayKoBMI nigxig mir 6y npuHectn 6arato
KopucTi. Hanpuknag, 3a npuHumnamu SEO BXKe novmHatoTb
NpaLoBaTh pecypcu, WO BiAHOCATLCA A0 Mefja: MepeXKesi
raseTu Ta XypHaau. Lle BuCyBae Ha NOPAAOK AEHHUIA HU3KY
aKTyanbHux npobnem.
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MpuHumMnn SEO-NpocyBaHHA MatoTb CTaTM BiZOMUMM
YKypHanicTam, niapHUKam, BUATK 32 3BUYHI BY3bKi MeXi.

MoTpebytoTb HAYKOBOIO Ta METOANYHOIO OMNPALOBAHHA
MeTOAM CTBOPEHHA TEKCTOBOrO KOHTEHTY A/1A pecypciB
Pi3HOrO CNPAMYBaHHA 1 TEMATUKM.

4. BUCHOBOK

HeobxigHo Aoknactu 3ycunb, wWob po3pobuTtn HayKosi
MEeTOAMKM HanucaHHA TekctiB ana SEO, LSI, imig)xesoro
KOMIpaMTUHIY. 3a Kifibka POKIB PO3BUTOK HeMpomMepex
3pobuTb aKTyanbHOI NPo6emy CTBOPEHHSA | TUX MaTepianis,
3MICT AKMX ByB 61 3PO3YMINIMIA NOLIYKOBUM MeXaHi3MaM.
BianosigHoO, ranysb Ma€e BUMIATK i3 CYTO YXKWUTKOBOI i TaKu
HabyTW CBOro HayKOBOTO OCMUCAEHHS.
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BauHosa H. H., Kupunnosa O. B. KonupailTUHT KaK AeATeNbHOCTb NO CO34aHUI0 OHNAUHOBOTO
KOHTEeHTa

PaccmoTpeH cpaBHUTENIbHO MOI0A0M BUA OHIAMHOBOW MeaUIAHOM A,eATeNbHOCTM — KOMMPAUTUHT. HecmMoTpa Ha 60/1bLUyo NONYAAPHOCTL U
BbICOKYIO 3KOHOMMUYECKYt0 3GEKTUBHOCTb, KOMUPAWTUHI A0 CUMX MOP He MNOJYYMi CUCTEMHOrO OCMbICAeHMA. MMeHHO noaTomy
aKTyaNbHOCTb POPMMPOBAHMA HaAy4HOrO MOAXO4Q, Pa3sPabOTKM HaL/IEXKALLEro MNOHATUMHOIO anmnapaTta, BECOMbIX METOAUYECKMX
pekomeHAaLMn 1 0606LLEHMI Ha BbI3bIBAET COMHEHUIA.

B cTaTbe npeacTaBneHbl pe3ynbTaTbl UCCAEA0BaHWUA, OMMPAMOLWLMECA Ha CyLECTBYHOLMMA HAyYHbIA AUCKYPC, MPAKTUYECKMI OnMbIT
KOMMPaMTePOB, a TaKXKe MHOTOUUC/IEHHbIE TEKCTbI, M3/10XKEeHHbIe B 6710rax aBTOPUTETHbLIX KOHTEHTHbIX CTYAMI U PEK/IaMHbIX areHTCTB.
CoBpemeHHasa meauiiHas NpaKTMKa HepaspbIBHO CBA3aHA C CO34aHMEM KOHTeHTa u SEO-npoasukeHnem. KypHanuctsl, PR-cneupanmctsi,
pALOBbIE BNAAENbLLbI OHNAMH-PECYPCOB eXKeAHEBHO CTA/IKMBAOTCA C MPO61EMOI HANOHEHWA CAlTOB, MX ONTUMM3ALMEN MO NOUCKOBble
CUCTEMbI U MPOABUNKEHNEM. YKPAUHCKME U PYCCKOA3bIYHbIE CErMEHTbI ceTv IHTepHET HanoHeHbI Pecypcamm, KOHTEHT KOTOpbIX AybanpyeTt
OpPYr Apyra, CO34aBasach N0 TEXHOAOMMM KONUNACTa. Takas CUTyaLmMsa NPOTUBOPEUMUT AeMCTBYIOLLLEMY 3aKOHOAATENbCTBY YKPauHbl, HapyLlaeT
3TUYECKME CTAaHAAPTbI U OTHIOAL He cnocobcTByeT 3pPEKTUBHOMY DYHKLIMOHMPOBAHUIO OHMIANHOBLIX TEKCTOB. Pa3paboTka KoMnieKcHoM
Hay4YHO-MeToL0/10rMYeckoi 6asbl byaeT cnocobCcTBOBATL YCTPAHEHWUIO HErAaTUBHOM CUTYaLMKM U NPUTOAUTCA KONMpanuTepam-npakTMKam.
OTpacnb A0MKHA BbIMTY 32 NPeaesibl YACTO NPAKTUYECKON AeATeNbHOCTM U NPUOBPECcTM CBoe Hay4HOE OCMbICIEHUE.

B cTaTbe MCN0/1b30BaHO pa3genieHne NpoLecca Co3aaHNA KOHTEHTA HA KOMUPAUTUHT, PePaNTUHT, CKaH, NePeBOA, C APYIUX A3bIKOB, KONWMNACT,
CMHOHUMaW3, YTO ABNAETCA, NO MHEHUIO aBTOPOB, OMTUMAJIbHbIM /1A CErOAHALIHEro COCTOAHWA 3TOWN AeATeNbHOCTU. M3 NnpeacTaBNeHHOro
nepeyHa BHUMAHME aKLEHTMPOBAHO HA KOMWPAMTUMHre KakK Ha Camol NepCneKTUBHOM TEXHONOTMM CO34aHMA TEKCTOB ANIA CAWTOB.
AHanusnpytotca sce umetowmecs B UA 1 PyHeTe BuAbl KonupaiituHra (ummaskesbiii, SEO, LSI-konupaituHr, SMM 1 HanmcaHue npoaatowmx
TEKCTOB), @ TaKKe BblAENAIOTCA MaBHble TPEOOBAHUA K KaXKA0MY M3 HUX.

Knrouessble cnoea: konupalimuHe; pepalimuHe; KOHMeHm,; c030aHUe KOHMeHMa; OHAaliHoBble pecypcoi.

Blynova N., Kyrylova O. Copywriting as an activity of online content creation

Copywriting is a relatively young text-making industry, which is becoming important with the development of the Global Network. Despite
the great popularity and high economic efficiency, it has not acquired the systemic scientific coverage. Meanwhile, the scientific approach,
the development of a proper conceptual apparatus, weighty methodological recommendations and generalizations are of necessity.

Based on the existing scientific discourse, practical experience of copywriters, numerous texts presented in blogs of reputable content studios
and advertising agencies, the authors come to a definite opinion and the concrete conclusions, stated in this paper.

Modern media practice is inextricably linked with the content creation and SEO promotion. Journalists, PR-specialists, ordinary owners of
online resources are daily faced with the problem of filling sites, their optimization for search engines and promotion. The Ukrainian and
Russian segments of the Internet are filled with resources, the content of which duplicates each other, because it created using copy-paste
technology. This situation contradicts the current legislation of Ukraine, violates ethical standards and reduces the effectiveness of online
texts. The development of a comprehensive scientific and methodological framework will reduce the negative situation and will be useful
for practicing copywriters. The activity should go beyond the limits of purely practical activities and acquire its scientific understanding.

It uses the separation of the process of creating content for copywriting, rewriting, scanning, translation from other languages, copy-paste,
synonymizing. According to the authors, such an approach is optimal for the current state of this activity. From the presented list, attention
is focused on copywriting as the most promising technology for creating texts for websites. All types of copywriting available in UA and Runet
(image, SEO, LSI-copywriting, SMM and writing texts that sell) are analyzed, and the main requirements for each of them are highlighted.

Keywords: copywriting; rewriting; content; content creation; online resources.
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