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[IpoBeaeHO PETPOCHIEKTUBHUM aHAaAi3 IOCAIIKEHDb ¥ raAy3i MapKeTHHTY IIOCAYT 3a
KopaoHoMm y 60-80 pp. XX cT., KoAUu 3apybizkHI BUEHi MOYaAW aKTHBHO 3’COBYBaTH
PI3HHII0O MiK TOBaApoM Ta MNOCAYrow. IIlpoaHaAi30BaHO HAWUTOAOBHIIII BHECOK
3aKOPAOHHHUX NOCAITHUKIB Y PO3BHTOK TEOPil MapKETHHTY ITOCAYT.

In this article the retrospective analysis of the researches in the branch of service
marketing abroad in the 1960-1980-th, when foreign scientists began to
understand and study a difference between a commodity and a service actively was
conducted. The most important contributions of foreign researchers in the
development of service marketing was analysed.

PrHOK mocayr 3apa3 akKTHBHO PO3BUBaeThbcd. B KiHIl 60-X poOKiB
XX cT. CBITOBHUH O000OpPOT IIOCAYT MHEPEBHUIUB 000poTH y cdepi
BUAOOYTKy KOPHCHHX KOIIAAMH, CIABCBKOI'O TrocromapcrBa i
BUpoOHUIITBa. Hampukinii 90-x pp., 3a IPpHOAM3HUMHU OIliHKaMH,
IIOCAYTH CcTaHOBUAU 60Au3pKO 64% cBiToBoro BBII. Ilonan 40%
OPSIMHX IHBECTHILH Yy CBITOBOMY TOCIIOOapCTBi OyAO PO3MIIIEHO Y
cpepi TpaHCIIOPTY, 3B'sI3KY, TOPriBAl, CTpaxXyBaHHs Ta iHIIUX.

HesBaxkaroyu Ha Te, 10 B IOCIOAAPCTBI €EKOHOMIYHO PO3BHHYTHX
KpaiH 3 40-x pp. XX cr. cdepa IOCAyr cTaBasa AOMiHYIOYOIO,
MapKETOAOTH HE€ MNPHUMOIAGAM OOCTATHBOI yBaru MapKETHHIY IIOCAVT.
IlepeBakHa KIABKICTh HAYKOBHUX CTaTe€ld 3 MAapPKETHUHIY IIOCAYT
noyasa mybaikyBatucd y 70-x pp. 3 UM eraroM i IIOB’SI3yIOTh
BUHUKHEHHS HAYKH IIPO MapPKETHHT IIOCAYT [5].

MeTa maHOi CTaTTi — IIPOBECTU PETPOCIIEKTUBHUMN aHAaAI3 PO3BUTKY
MapKEeTHUHTY IIOCAYT 3a KopznoHoMm y 60-80 pp. XX cT. maa Toro, miob
BUSIBHUTH, 9K PO3BHBAAOCH JOCAIMXKEHHA JAHOI raaysi, 9K CTBOPUBCH
NOHATIMHUM amaparT Lie€l Hayku Ta 1H. 3BHYHI [0 TOBApPHOTO
MapKeTHUHTy (paxiBIi BHUSIBHUAW: ICHYIOUHUX TEOpii Ta METOIUK
HEeIOCTaTHBO; ¥ cdoepi MaApKETHUHIY IIOCAYT AiIOTh YMHHUKH, IKi OyAn
paHillle HEIIOMITHI.

BiABIIIICTE  OOCAIIHUKIB MOYHMHAAU CBOIO pPOOOTYy B Traaysi
MapKEeTHHTY IIOCAYT 3 HamucaHHdg auceptauiv (M.Mak/loyea, 1953;
Y.ITapkep, 1958). Aunie gyepe3 10 pokiB y auceptauii FO./IxkoHCOHA
(1969) Bmepmie Oyao mHocTaBaeHe ITMTaHHA: «Hu cHopaBai icHye
PI3HUIEA MiK MaTepiaAbHHMHU TOBapaMH Ta IIOCAYTaMH?», III0 1 CTaAO
BiAIIPaBHOIO TOYKOIO B HACTYIIHUX OUCKYyCiax [3, c.34].

[lepmia 3 TPHLOX cTaTel 3 MapKETHHIY IIOCAyT, HaApyKOBaHa B
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Journal of Marketing, Haaexxana A.Penrany (1963). Bin 3a3Hauas,
o B CIIIA crasacs cBOepimHa PeBOAIOLlid, MOB’s3aHa 3 PO3BUTKOM
CEeKTopa IIOCAYT, 1 Ile¥l (pakT MaB BEAMKUU BIIAUB Ha I[OBEIIHKY
crioxxuBadiB. Y. [Ixann (1964) s3anpornoHyBaB 3aHOBO BHU3HAYUTHU
KaTEeropito IIOCAYTH Ta PpO3pOOHUTH TEXHOAOTII0 MapKETHHIOBUX
AOCALIKEHBb y Iil raay3i. [.Patmeaa (1966) ctBepaKyBaB, II0
MapKeTOAOTH Ha dipMax IIOBUHHI OiAbllle yBaru IIPUITIAATH CEKTOPY
nocAayr. Bcei mi craTTi MarooTh OIIMCOBHM XapaKTep, aA€ iX BAUB Ha
dopMyBaHHS MUCAEHHS MaMOyTHIX JOCAITHUKIB OyB BEAUKUM |[7].

Y 1972 p. pocaigHuK B.[IXXOopxK 3aBEpLUIUB JOKTOPCBHKY
aucepraliito B YHiBepcutetri [xopzxkui (CIIA). HasBa puceprariii
roBOpUThL cama 3a cebe: «MapkKeTHHT B IHAYCTPISIX IIOCAYT».
HaykoBum kepiBHUKOM B./Ixkopxka O0yB X.Bakcneiia. B 1974 p.
Journal of Marketing ony6aikyBaB crartio [I./I>kopmoHa i
X.Bapkcaerina po MapKETUHI Y CEPBICHUX TaAy3sdX 1 HOTIM BIKe
Journal of Retailing Bnepire mnomicTUB Ha CBOiX CTOpPiHKax
MaTepiaAu PO MapKETHHT IIOCAYT, HaIIUCaHi TUM XKe [[zKopaxkem [2].

Y €Bpomi nepiia cTaTrTd 3 MapKEeTHHTY IIOCAYT, HaApyKOBaHa B
European Journal of Marketing, Harexkasa ®.Baoicy (1974). B Hi#t
BiH BKa3ye Ha BaXXAUBICTb CEPBICHOI eKOHOMiKU y BeamkobOpwuraii
Ta 3a3Hadae€ PIOKICTH AlTEpaTypHHUX [KEpPEA Ha Ifo TeMy. BiH Takoxk
IIPOIIOHYE BHKOPUCTOBYBATH B MAapKETHHTY IIOCAYT TEOPilo
HOBEIiHKU CIOXKUBauiB. [HIlla BaxkauBa ctaTttd 70-X p., HaIucaHa
A.lonHeaai (1976), mpucBg4YeHa KaHaAaM PO3MOMIAY IIOCAYT. Y HiM
aBTOpP M[OOBOAUB, IIO0 ICHYIOTh HE€ AHIIE CaMi IIOCAYTH, aae U
KaHaAW PO3MOMAIAY, 9Ki 3HAYHO BIAPI3HAIOTHCSI BiJ KaHAAIB PO3HOOIAY
TOBapiB [5, c.34].

PesyabrraTu paucepranii P.BaitiHOGepra agram B OCHOBY I€pIIIOi
CTaTTi 3 MapKeTHUHTY IIOCAYyT, HazmpykKoBaHoo Academy of Marketing
Science (1977).

B.Tomac (1978) y crarti, po3minieHiti B Harvard Business Review,
3asIBUB, III0 CTpPATETisd CEPBICHUX KOMIIaHIM Ma€ CBOi BiIMiHHOCTI.
Bin cTBepaXyBaB, 10 TPAOUILiHI cTpaTerii, po3pobAeHi [as
TOBapiB, HENIPUAATHI AAS IIOCAYT, i III0 MEHEIXKepPH CepBiCHUX ipM
IIOBYHHI BUKOPHUCTOBYBATH AOCTYIIHI iM yHIKaAbHIi crparterii [8, c.41].

[lepuioro KHHUIOI0O 3 MAapPKETUHIY IIOCAYT cTasra MoHorpadisa
FO.[IxxoHcoHa (1964), 4gKuil HamaraBCs IIOKa3aTH  IIASIXU
PO3B’d3aHHS ITPoOAEM, ITOB’SI3aHUX 3 HEBIAUYTHICTIO IIOCAYT. Y IIparlti
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[d.Parmena (1974) mocaimkyBaBcsl 3B'sI30K Teopii cdepu Iocayr i
Teopili MapKeTUHTy B OaHKIBCBKiMl MOiSIABHOCTI, OXOPOHi 30POB'4d,
TOpPriBAai Ta conopTi. BoHa Bke BHKOPHCTOBYBaAacCh SK MiIAPYYHUK 3
MapKETHUHTY IIoCcAyT. Y 1977 p. B icTopii pO3BUTKY MapKETHHTY
IIOCAYT 9K HayKM CTaAMUCH [ABi 3HaMEHHI IIOAii: BUILyCK 30ipHHKa BiKe
cTBOopeHoro Ha ToH 4ac I[Hctutyry wMapketuHry tmocayr (The
marketing Service Institute, MSI) Ta mnybaikaiis B Journal of
Marketing crarti Bine-mpesumenTa «Citidauky» AinH [IlocTak 1Tim
Ha3BoIo «Po3puB 3 MapKeTHUHrOM ToBapin» [9, c. 12].

3 paHHIX €BPONENCBHKUX AVCEPTAllil, NPUCBAYEHUX MAapPKETHHTY
IIOCAYT, CAiL 3a3HAYUTH [OOCAIPKEHHS CKaHOWHABCBKUX YYE€HUX.
EBepr T'ammeccos, 1110 HHUHI  BHKAQA€  MApPKETHHT ¥
CTOKIroABMCBKOMY VHIBEPCUTETI, 3aXUCTUB y 1977 p. mucepraitito
«MapkeTuHr i1 HazgbaHHa ImpodeciiHuX mocAyr. OKpiM 1IBOrO,
E.TamMmeccoH cTaB BiIOMHM CBOIMH iHIITIaTUBaMM 3 opraHizaliii cepii
KOH(EpPEeHIli 1o SKOCTI B cdepi MOCAYT i HiATPUMKHU CTBOPEHHS
LIEHTPY BUBYEHHS IIOCAYT IIpH YHiBepcuteTi Kapacran y lIBerii.

CopatHukoM i1 koaeroro E.I'ammeccona € Kpicrian I'peHpooc, akui
YCBOT'O AHIIIE ABOMAa POKaMH IIi3HIINIE HBOTO 3aXHCTHB [QUCEPTALLiI0
«MapKeTUHI IIOCAyT: BUWBYEHHd (QYHKIII MapKeTUHry y dQipmax
nocayr» y IlIBeacwekiit MIKOAI €KOHOMIKM # 0i3Hec-KepyBaHHS
(Mm.XeabcuHdopc, Pinagumaida). Lle auceprailiiine HOCAIIXKEHHS CTAAO
din0CcOPCHKOI0 OCHOBOIO MaiizKe BCIX YHMCAEHHHUX HACTYIIHUX IIpallb
K.I'peupooca. Taki opuriHaapHi ¥ crnenudiyHi KOHIIEHIlil, SK
«BHYTPIIIHIA MapKETHHI», «IBOCTOPOHHIM MAapKeTHHI» 1 «dKICTb
IIOCAYTH», IIPUTAMaHHI BUHATKOBO TE€PMIHOAOTII MApPKETHUHTY IIOCAVT,
bepyTh cBifi mouyaToK y gocaAimskeHHi K.['peHpooca. [ducepraiiga
K.I'peHpooca TakoxK Oyaa oIyOAiKOBaHa aHTAIMCHPKOIO MOBOIO H
JAOHUHI BUKOPUCTOBYETBHCS B H6araTbox aMEpPUKaHCBKHUX
VHIBEpPCHUTETAaX gK HIAPYYHUK 3 MAPKETHUHTY IIOCAYT [4].

JlocaimzkeHHd y cpepi MapKEeTHHTY IIOCAYT 3’IBHANCS Ha II0YaTKy
70-x p. 3a KOpAOHOM Ha CBLOTrOAHI icHye 0Au3pko 70 HaAyKOBO-
nocaimaux rpyn y BH3, gki BUBYalOTh MEHEIXKMEHT 1 MapKETHUHT
nocayr. CdopmyBasocsa ¥ iCHYIOTH OEKiAbKa BiJOMHX i BHU3HaAHUX
HaAyKOBHX IIKIA 3 MapKeTHHry mnocayr y IliBHiuHIN Amepumi H
Baxiguiti €Bpomi. [IpoBimHy poab cepen HUX  BigirparoThb
NIBHIYHOAMEPHUKAHCHKI IITKOAH, XapakKTepHUCTHKA AKUX
npeacraBaeHa y Taba. 1. Ili mIKoAM MaAu BEAWKHH BIAUB Ha
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PO3BHTOK MAPKETHUHIY IIOCAYT. Tam 3ocepe/1>KeHI/I171 OCHOBHUM
HayKOBI/Iﬁ l'IOTeHI_IiaA, SIKUHN I[OCAiIL}Kye HpO6AeMI/I MAapKETHUHTY
IIOCAYT.
Tabaurisa 1
Hayrxosi wkonu mapkemuHay nocaye*
[ITkoaa

XapaKTepUCTUKH

LleHnTp BUBYEHHI
MapKeTHUHTY rmocAyr (LIBMII)

pu Api3OHCBKOMY
yHiBepcuTeTi (CILIA)

3acHoBHUKOM € CriBeH BpayH. oMy Brasocss omepskaTy IepIINil rpaHT Ha
CTUIIEHIil [Ad CTYOEHTIB 1 3apliaaTH A9 BUKAQAYiB Bi OIHOIO 3
HaMbIABIIINX MiBHIYHOAMEpPHKAHCHKHX OaHKIiB. [IpomyKTuBHICTH i Bigmada
IOBMIT BpaxkaroTb. AcHoipaHT® ¥ MOAOAI BUYeHi MHig KepiBHUIITBOM
[OOCBiAYEHUX BUKAQIAYIB y IEHTPI 3aXUCTHAHU OiABIlIE HECATH HOKTOPCHKHUX
ouceprallifl, IpUCBIYEHUX MapKEeTHHTY IIocAyT. Ha OCHOBI 1ux mucepTartii
y TOPOBiAHMX aHOHIMHO PEIEH30BaHUX MAapKETHHIOBUX XKypHasax OyAH
orrybAiKoBaHI 4mcaeHHI HaykoBi crarti. Ha 6aszi LIBMII mpartoe mopivyaa
KOPOTKOCTPOKOBa IIIKOAA 3 MAapKEeTHHIY IIOCAYT, Vy dKii IIpoHIIAn
nepermiaroroBky Oiapire 300 mpoBigHUX MeEHemXKepiB cdepu IIOCAYT.
[MMopiuro LUIBMII my6aikye cBi#i HaAyKOBUil 30ipHUK, A€ TIPeACTaBA€HI pobOTH
BYEHHUX 3 YCBHOTO CBiTy, III0 CIIEI[iaAi3yIOTBCSI Ha MIpobAeMax MapKEeTHHTY
TIOCAVT.

Texacpkuitt A&M
YHiBepcuUTeT

Ils mKoaa IIpencTaBA€HA M[IPAIlIMH TPBHOX IIAITHO IIPAIIOIOYHX KOAET
NAeonapna Beppi, Baaepia 3e#irxama i I[lapceio [lapacypamana. Came 11i
BYEHI € aBTOpaMH IIiBHiYHOAMEPHKAHCBKOI MoMAeAi SKOCTi Ilocayru H
nonyasgpHoi Metomuku ii Bumipy SERVQUAL. Ipetinum aimepom i
HaATXHEHHUKOM IIi€i 1mkoau, Ge3ymMoBHO, € AeoHapn Beppi, mo Hamnucas
TAKOXK KiAbKa IIpallb Ha TeMH OaHKIBCHKOIO MapKEeTHHIY, BHYTPILTHBOI'O
MapKeTHHTY ¥ MapKeTHHIY BiJHOCHH. BinMiHHOIO pHCOIO Ili€l IITKOAU €
Oiaxig MO0 MAapKETUHTY IIOCAYT BHHATKOBO 3 MO3UIH HKOCTI IIOCAYTH.
3HaYHUM BHECKOM IIPEICTABHUKIB ITi€l IITKOAM B CTAHOBAEHHS MapKEeTHHTY
IIOCAYT 9K CAMOCTIHHOI HayKOBOI AVCIUIAIHK OyB opraHizoBaHuii B 1985 p.
Ha 6a3i Texacekoro A&M yHiBepCHTETy KOHCOPIIyM BHKAAQIAa4iB
MapPKETHHIY [IOCAVT.

TapBapacbKa IIIKOAA
GizHecy

Aigepamu miel mikoau € Kpicrodep AaBaok, Yapab3 Beitncbepr i [kKoH
Barecon. Ockiapku l'apBapa BimoMmuii cBoiMu cutyallifinnmu, abo, K ix e
Ha3WBalOTh, KEHMCOBHUMU METONAMH HaBYaHHd, TO I 0COOAMBICTL He
obGitimmaa # mpamni K. AaBaoka. AaBAOK HamucaB OAHI 3 TIEPIINX KeEUCIB,
IPUCBAYEHUX NpobAeMaM MApPKETHUHTY IIOCAYT, i CBOTOAHI iX y HBOTO IIOHA
70. Juceprania K. AaBaoka, Ky BiH 3axuctuB B 1973 p. y CreHdopackom
yuiBepcureti (CIIIA), 6yaa nprcBgYeHa MapKETHHTY TPAHCIOPTHUX ITOCAYT.
Pazom 3i cBoim koaerow Y. Beiincbeprom K. AaBaok TakoxK 3poOHB CBi#
BHECOK y CTaHOBAEHHA Teopii MAapKeTHHIY IIOCAYT CYCIIIABHHX i
HenTpuOyTKOBUX opraHizariii. lleil ke ayer po3poOHB TeMaTHYHUI [IAaH
oxHoro 3 nepuux MBA-CeMiHapiB 3 MApPKETHHTY IIOCAVT.

[TiBHiYHA
IIIKOAQ

[liBHiYHa IIKOAA MHpEACTAaBA€HA MHpPAalgMU [OBOX 0e3NepedyHuX AlgepiB:
EBepra N'ammeccona # Kpicriana I'perpooca. 1li BuYeHi € aBTOpaMu TaKUX
KOHIIEMITif, 9K IMiBHiYHA MOIEAb SIKOCTi IIOCAYTH, IIiBHiYHHMI BapiaHT
KOHIIENIii BHYTPIIIHBEOIO MAapPKETUHIY ¥ KOHIIEMHIlis [IBOCTOPOHHBOTO
mapketuHry. [lomiTHEM BHeckoMm [liBHiYHOI IIIKOAM B CTaHOBAEHHS
MapKETHHTy IIOCAYT SK CaMOCTiMHOi HayKoBoi  AguUCHUIIAIHM — OyB
opraHizoBaHuii B 1988 p. Ha 0a3i YHiBepcurery Kapacram y IIBermii
MiKHapOAHMH MIOPIYHUH CHMNO3iyM 1o aKocTi mocayr «QUIS».

Mapceabcbka
IKoAa

ITpencraBaeHa BeTepaHaMU MapKeTHHTY nocayT E. Aaureapaowm i [1. €iiraie.
ObugBa mpencTaBHUKU MapceAbChKOI IIKOAW aKTHBHO CHIBIPAIIOIOTH 3
iBHIYHOAMEPUKAHCBKUMHU IIIKOAAMH MapKETHHTY IIOCAyT. IcTOTHHUM
BHECKOM MapceabChbKOI IIKOAM B CTAHOBAEHHHA MAapKETHHIY IIOCAYT SK
caMoCTiffHOI HAayKOBOI AHCIIUIIAIHU OyB opraHizoBaHuii B 1990 p. mepimit
MiXHapoaHu#i 1 0OaraTOOUCIUIIAIHHHE  MOOCAIAHUIIBKUM  ceMiHap 3
YIIpaBAiHHS MapKETHHIOM IIOCAYT.

*CHCTEeMaTH30BaHO aBTOPOM
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[IoMiTHY pOAB y CTAQHOBAE€HHI MapKETHHIY IIOCAYI 9K HAayKOBOI
OUCIIUTIAIHU Bifirpasn pi3Hi HaykKoBi M mnpodpecitiHi opranizariii.
AMEpHUKaHCBKHUH IHCTUTYT MapkeTuHry (AIM) craB CcBOepiZHUM
IIOCEPEAHUKOM MixK IpaKTHKaMH, II0 IPalloloTh y cdepi mocayr, i
BYEHHMH, 9Ki BUBYAIOTh MapKETHHT IIOCAyT. 30uparodm 3acobu Ta
3aIliUTH Ha TEeMaTUKY OOCAIKeHb BiA pisHuUX dipMm mocayr, AIM B
1977 p. po3ropHyB 1 mHpodiHAHCYyBaB MIINPOKY MOOCAITHUIIBKY
nporpamMy, IIPUCBAYEHY MapKETHHIY IIOCAyT. Y IboMy K poli AIM
oIlyOAIKyBaB IMepLIy HAYKOBY OOMOBiflb, IO BUCBITAIOE CIIEIIUQIKY
MapKETHUHTY IIOCAYyT. [lOmoBiAb CKAaJasacs 3 H'STH PO3MAIAIB, SKi
IIOCAY2KHUAU KOHIIENITYaAbHOIO OCHOBOIO [IASI TIOJAABIIINX OOCAI/I?KEHB,
BKAIOYAIOYH  [OCAIIKEHHd 3 dKOCTI IIOCAyr 1  yHIpaBAiHHIO
MapKETUHTOM ITIOCAYT [6].

Be3yMOBHO, iCTOTHY POAb Y PO3BHUTKY MapKETHHTIY IIOCAYT 3irpasa
AMepHuKaHCBKa acoljalig wmapkeTuHry (AAM), mo B 1981 p.
opraHi3yBasa Ie€pIly HallioHaAbHY KOHdepeHIlilo B M. OpaaHIo
(Propuma, CIIA), HOBHICTIO IIPUCBAYEHY MAPKETHHTY IIOCAYT.
PesyabTaToM KOH(pepeHIlii, II0 3asydynaa €K TI[IPaKTUKIB, TakK i
TEOPETUKiB, craB 30ipHUK 3 60 Te3 moIoBizme#, 10 BHCBITAIOIOTH
npobaeMu  Teopii  IIOCAYT, KOMEPLIMHUX  IOCAYT, IIOCAYT
HEKOMEPILIHHUX opraHizallii i mpocyBaHHA ITPOQECIiHHUX MOCAYT. Y
1984 p. Oyaa odiliifHO opraHizoBaHa OKpeMa CeKIlis ycepemauHi
AAM, 110 3a¥iMaeThCcd IIpobAeMaMH MapKETHUHTY ITOCAyT. Llg cekiiig
JOHWHI 3a¥iMa€TbCd CepeJ iHINUX TAaKUMU IIUTAHHAMH, SK: BUIIYCK
OroaeTeHsT HOBUH MapKeTUHTY IIOCAYT, cKaamaHHsS 0Oibaiorpadii,
opraHizalligd IIOpPiYHOI KOHQEpEeHIlil ¥ ceMiHapiB IO MapKETHHTY
IIOCAYT, IIiABUILEHHS KBaaidikallii BHKAaZa4diB 1 BiAHOBAEHHS
TeMaTUYHUX HaBYaAbHUX IIAAHIB [1].

OT1xke, MapKETHHT IIOCAYT 32 KOPAOHOM aKTHUBHO PO3BHBAETHCH Ta
JOOCALIKyeThbCs, nounHarodu 3 II moaroBuHU XX ct. Byao 3axumieHO
H6araTo gucepTallifHuX poObiT y I1iii raaysi. Beauky yBary MapKeTUHTY
IIOCAYT  IIPUOIASIOTH  ITpodpeciiiHi  opraxizartii. CrBopuaucg
MIKHapOAHI IIKOAW MapKEeTHHIY IIocAyr. BupaeTbca MiKHapOOHUH
HayKoBUH xkKypHaa Journal of Services Marketing, akuii 3atimaeTscda
BUBYEHHAM MapKETHHIY IIOCAYT. BCi 11l OCAIAZKEHHS ASITAU B OCHOBY
PO3BUTKY MapKETHHIY IIOCAYT Ta 3a iX JOIIOMOTOI0 OYAO:

v CTBOPEHO TIOHATIMHUN amapaTt MapKEeTUHTY ITOCAYT;

v 3HalfiIeHO0 BIAMIHHOCTI MiX KOMIIAEKCOM MAapPKETHUHT-MiKC
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TOBapiB Ta KOMIIAEKCY MapKETHHI-MiKC IIOCAYT, OCOOAMBO B KaHaAax
PO3MOMaiAY;

v XapaKTepU30BaHO PIi3HUIIO Y CIOKHWBAHHI TOBapy Ta MOCAYTH, i
Pi3HY ITOBEAiHKY CIIOXKHMBaya ITifl yac ix IpuadaHHs;

v CTBOPEHO OKPEMI CTPATETI] AT CEPBICHUX KOMIIAHIH;

v BUB4YEHO (PYHKIII MApKETHUHTY y pipMax 3 HaJaHHS IIOCAYT;

v/ IOCAII3KEHO MOJIEAl IKOCTI IIOCAYTH Ta METOAH ii BUMIpY;

v po3pobAeHO BIiAMIHHI MiAXOAM MapPKETHHTY MO0 Pi3HUX cdep
IOCAYT: OAaHKIBCBHKINM MiIABHOCTi, OXOPOHIi 3/I0POB'sI, CIIOPTi, iHAyCTpil
TOCTUHHOCTI, IHAyCTpii po3Bar Ta iH.

3 BUIIEBUKAQJIEHOTO MOXKHAa 3pPOOUTH BUCHOBKH, IO I TaAy3b
MapKEeTHUHTY IT0Tpebye MomaAbIINX AOCAIIKEeHb, 0COOAUBO B YKpaiHi.
3okpeMma, icHye moTpeba mOCAIIUTH AeTepMiHAHTU TpaHcopMarlii
3MiCTy MapKeTUHIOBUX (PYHKILH mig BriauBoM iHopMraobaaizartii Ta
B3aeMoii raobaanizarii i perioHaasizarii. B Takomy pasi morpebyroThb
FAMOIIIOTO  [IOCAII?KEHHS  pPEerioHaAbHI  MAapPKETHHIOBI  acCIIeKTHU
PO3BUTKY Pi3HUX C(epP MOCAVT.
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